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UNFOLDING THE DETERMINANTS

OF UNIVERSITY STUDENTS
INTENTIONS TOWARD DIGITAL
SOCIAL ENTREPRENEURSHIP

Abstract

Digital social entrepreneurship is increasingly receiving recognition in emerging
economies to maximize societal benefit. The objective of this study is to examine the
factors determining students’ intentions toward digital social entrepreneurial ventures.
The targeted population was students of various programs, namely business, humani-
ties, science, tourism, and pharmacy, of private and public universities in Bangladesh.
This study is quantitative and exploratory in nature, whereas online self-administered
questionnaires were prepared to collect data from 433 students in Bangladesh between
January and June 2023. The model was tested and the hypotheses were confirmed at
the 5% significance level using SPSS v26.0; a Cronbach’s alpha (a) value of 0.70 or
higher was considered adequate for measuring reliability. The results show that stu-
dents’ innovativeness, social pro-activeness, and risk-taking motive positively affect
their intention toward digital social entrepreneurial intention. These results may aid in
developing successful plans and regulations to support the expansion of digital social
entrepreneurial intention in Bangladesh by the government, non-governmental orga-
nizations, the neighborhood, civil society, and researchers.

Keywords digital social entrepreneurship, university students,
innovativeness, risk-taking, pro-activeness, digital
entrepreneurial intention

JEL Classification M10, M13

INTRODUCTION

Digitalization has significantly changed the world, facilitating the de-
velopment of innovative and creative digital enterprises. In addition,
the quick growth of the internet and the development of digital tech-
nologies have revolutionized many facets of everyday life, including
entrepreneurship. Therefore, the rising desire among university grad-
uates to launch digital or online social entrepreneurial companies is
a particularly noteworthy development (Nambisan & Baron, 2021).
These initiatives combine the power of digital technology with a social
purpose, seeking to address urgent social or environmental concerns
while creating sustainable economic benefits. Moreover, university
graduates’ desire to start digital or online social entrepreneurial com-
panies reflects the entrepreneurial landscape’s altering paradigm.

Young people today are more motivated by a desire to have a positive
impact on society than ever before, linking their job goals with the
pursuit of social good alongside their job objectives. Henceforth, the
ubiquitous accessibility of digital technologies and the simplicity of
internet resources have lessened entry barriers for aspirant business
owners, enabling them to turn their ideas into genuineness. Today,
the government has a significant challenge as it focuses specifically on
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achieving the SDGs in the 21st century, whereas fulfilling, long-term sustainable goals are being priori-
tized around the world (Bali Swain & Yang-Wallentin, 2020). However, students are more interested in
digital entrepreneurship since it has recently become a major trend in today’s quick-paced, technology-
driven society as they look to traverse the digital terrain and create their own opportunities (Asheq et
al., 2021). On the other hand, digital technologies are a significant feature of other businesses due to the
rapid use of digital activities in various industries (Younis et al., 2020).

It is an extensive challenge for a nation to measure the SDGs and sustainable development to monitor
and quantify the impact of Agenda 2030 (Swain, 2018). Moreover, as a new challenge to the adaptability
of socioeconomic systems, digitalization is also seen as a mechanism between various economic sys-
tems, such as ecological, economic, social, and technological forces. Furthermore, the majority of stu-
dents are unemployed in Bangladesh, whereas the unemployment problem among graduates could be a
solution to increase the intention to create digital entrepreneurial activities that will help to achieve the
country’s SDGs (Barba-Sanchez & Atienza-Sahuquillo, 2018). Specifically, the pressing issue at hand is
unemployment, with a considerable portion of the unemployed population in Bangladesh comprising
students. Addressing graduate unemployment could serve as a solution to bolster the intention to par-
ticipate in digital social entrepreneurial events, ultimately contributing to the attainment of the coun-
try’s SDGs (Barba-Sanchez & Atienza-Sahuquillo, 2018). Harmoniously, digital entrepreneurial ven-
tures among students can also contribute to the overall economic development of a country or region
by promoting entrepreneurship and innovation in the digital sector. Therefore, digital entrepreneurship
intention among students can be a valuable educational approach to inspire and prepare for the digital
economy, and it can assist in promoting a more dynamic and entrepreneurial-oriented workforce that
is well-equipped to thrive in the ever-evolving digital landscape.

1. LITERATURE REVIEW

opportunities in novel and distinctive ways, setting
individuals and organizations apart from others in

Due to the widespread use of digital technology
and the changing requirements and goals of the
younger generation, entrepreneurship has expe-
rienced considerable upheaval in the modern age.
In addition, students are in charge of this entre-
preneurial wave because of their innovative atti-
tude, readiness to take calculated risks, and access
to digital resources, which have opened the door
for a new era of digital entrepreneurship. There is
a relationship between students’ innovativeness,
risk-taking, pro-activeness, and intention to pur-
sue digital entrepreneurship.

1.1. Innovativeness

Innovativeness is the capacity for individuals to
willingly embrace change and give effort to the
creation of new ideas, objects, or practices, foster-
ing a climate of enthusiastic acceptance for change
(Rambe & Ndofirepi, 2021). This trait involves con-
ceiving and implementing novel, useful, and valu-
able concepts, products, services, processes, or
business models. On the other hand, it encompass-
es the identification and resolution of challenges or
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the market (Wathanakom et al., 2020).

According to Law and Breznik (2017), innovative-
ness is crucial for digital social entrepreneurship,
which can lead to more effective problem-solv-
ing, increased efficiency, competitive advantage,
sustainability, and finding solutions regularly to
start a new venture. Mueller (2011) postulated a
positive relationship between innovativeness and
digital entrepreneurial intention among students.
Furthermore, the degree of innovativeness posi-
tively influences the success of digital social entre-
preneurship ventures among university graduates.
Thus, innovative ideas, practices, and strategies
are instrumental in helping young entrepreneurs
overcome challenges and establish sustainable
digital social ventures, often characterized as
knowledge-oriented organizations (Weerakoon et
al., 2020; Rahaman et al., 2020).

1.2. Social pro-activeness

Pro-activeness is the act of taking the initiative
and being proactive in a given situation, which as-
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sists a person in anticipating problems or opportu-
nities and taking action before being prompted or
required to do so (Al-Mamary & Alshallaqi, 2022).
Besides, pro-activeness refers to the willingness
that can manifest in various ways, such as seeking
out new opportunities, taking on new challenges,
and being persistent in pursuing goals through
research and trend analysis (Astrini et al., 2020;
Rahaman et al., 2021). Consequently, social pro-
activeness is an essential determinant of success,
characterized by active participation in volunteer-
ing, charitable donations, and community devel-
opment initiatives.

Social pro-activeness has become a significant
characteristic in an entrepreneurial context as a
component of an individual’s attitude toward en-
gaging in pro-social behaviors, which directly af-
fect the intention to engage in digital social en-
trepreneurship (Lumpkin et al., 2013; Farrukh et
al., 2019). In addition, individuals with a social
pro-active orientation tend to possess a height-
ened sense of empathy toward others, rendering
them more capable of identifying social issues and
employing digital technology to address them (Lai
et al., 2021). Social pro-activeness also substan-
tially influences individuals’ intention to engage
in digital social entrepreneurship (Astrini et al.,
2020). Additionally, socially proactive individuals
are more likely to be motivated by the potential
for social impact and exhibit a heightened sense
of responsibility toward society. This predisposi-
tion makes them more inclined to harness digital
technology to address social challenges (Lumpkin
& Dess, 2011).

1.3. Risk-taking motive

Risk-taking is the act of making decisions or tak-
ing actions with uncertain outcomes, typically
driven by the pursuit of a specific desired outcome
or goal. This inclination can manifest in various
forms, such as initiating a new business venture,
investing financial resources in the stock mar-
ket, embarking on a novel career path, or even
extreme sports (Younis et al., 2020; Yuan et al,
2021). Besides, risk-taking has long been recog-
nized as a pivotal element that plays a critical role
in venturing into uncharted territories and start-
ing a new enterprise (Zhang & Cain, 2017). Thus,
crucial factor is associated with digital entrepre-
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neurship intention among students (De Pillis &
Reardon, 2007; Abbasianchavari & Moritz, 2021).
Henceforth, entrepreneurially-oriented individu-
als often exhibit a propensity for risk-taking when
launching their ventures. Consequently, indi-
viduals who are more willing to invest their time,
capital, and resources into the initiation of digital
businesses tend to foster greater innovation and
attain success (Kumar et al., 2021).

Entrepreneurial people are considered risk-takers
when they start their new ventures and generate
new thinking and ideas to pursue digital entre-
preneurship (Luc, 2020). Chipeta et al. (2022) also
assumed that risk-taking is an essential factor in
shaping an individual’s intention to track digital
entrepreneurship and to strike a balance between
taking calculated risks and avoiding excessive
risks for creating the intention to pursue digital
social entrepreneurship. Additionally, a person’s
attitudes toward launching a social entrepreneur-
ial setup are strongly correlated with risk-taking
behavior (Chipeta & Surujlal, 2017).

The literature review thoroughly analyzed the ex-
tant academic literature and research on the sub-
ject matter. Through synthesizing and analyzing a
diverse array of sources, this review has illuminat-
ed the principal discoveries, patterns, and areas of
deficiency in understanding the subject matter.

1.4. Aim and hypotheses

The objective of this paper is to investigate the in-
fluence of innovativeness, social pro-activeness,
and risk-taking motive on students’ behavioral
intentions toward digital social entrepreneurship
venture (Figure 1). Thus, the study suggests the
following hypotheses:

HI: Graduate students’ innovativeness positively
and significantly affects their digital social
entrepreneurial intention.

H2:  Graduate students’ social pro-activeness pos-
itively and significantly affects their digital
social entrepreneurial intention.

H3: Graduate students’ risk-taking motive posi-
tively and significantly affects their digital
social entrepreneurial intention.
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Figure 1. Conceptual model

2. METHOD

The targeted population was university students
in Bangladesh. The study used convenience sam-
pling because the total number of university stu-
dents in Bangladesh is unclear. The primary data
examined the influence of innovativeness, social
pro-activeness, and risk-taking motives on the in-
tention to pursue digital social entrepreneurship
among the students. The study is quantitative and
exploratory in nature, whereas data have been col-
lected from three independent variables, namely
innovativeness, social pro-activeness, and risk-
taking motive, and one dependent variable, digital
social entrepreneurial intention. An online survey
was carried out through a social media platform
to gather information from the target respondents.
In addition, every university in Bangladesh has its
own online community of students, including one
on Facebook where the link to the online survey
was shared, emphasizing that participation was
entirely optional.

Therefore, the study developed an online self-ad-
ministered questionnaire to collect data from 433
university students in Bangladesh. However, three
responses were invalid; the final sample size was
N = 430. After carefully examining online survey
forms, 430 responses were determined to be sig-
nificant for this study, and a valid response rate of
99% was achieved. In terms of sample size, more
than 200 should be considered for data analysis in
multivariate research (Hoe, 2008).

The self-administered questionnaire was divided
into two sections: one for demographic informa-
tion and another for item-wise survey of selected
variables. A five-point Likert scale was used to as-
sess each measure item on the questionnaire (with
five being strongly agree and one being strongly
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disagree). Appendix A shows a detailed descrip-
tion of the constructs. This study used the social
science statistics application to survey results, and
the data were examined using regression and de-
scriptive statistical techniques. Using SPSS 26.0,
the study model and the proposed hypotheses
were analyzed. Interpretations were only allowed
if they satisfied a 5% significance threshold. In this
investigation, a Cronbach Alpha (a) score of 0.70
or above was considered a suitable threshold for
assessing reliability.

Table 1. Reliability and validity analysis

. ¢ Cronbach
Construct Items @ Loading
. (a) value
INNOVL 883
fINNOV2 .859
Innovativeness
(INNOV) lNNOV3 862 894
CINNOV4 865
L Nnovs 878
iSPAL ! 861
i SPA2 831
Social Pro- S iS00
activeness (SPA) SPA3 833 868
iSPA4 836
LSPAS 840
{RTM1 ¢ 877
{RTM2 878
Risk-taking Motive -
RIM4 88
{RTM5 ¢ 874
i DSEI 864
Digital Social . DSER2 L.878
Entrepreneurship DSEI3 834 .864
Intention (DSEI)  : psga 831
DSEIS .850

Table 1 demonstrates that the reliability of the
study variables was found tolerable for the con-
structs of innovativeness (& = .894), social pro-
activeness (a = .868), and risk-taking motive
(o = .896).

http://dx.doi.org/10.21511/ppm.22(2).2024.08



3. RESULTS

Table 2 shows the demographic statistics of the re-
spondents. The number of male students was 274
(64%), and the number of female students was 156
(36%). According to the age brackets, 76 respondents
were between 18 and 20 years old, while 302 respon-
dents were between 21 and 25 (70%). On the other
hand, 8% (n = 35) of respondents were between 26
and 30, seven respondents were between 31 and 35,
five (1%) were between 36 and 40, and five (1%) were
between 41 and 45 years old. In terms of depart-
ments, 287 respondents came from the business de-
partment (67%), 33 (8%) came from the tourism and
hospitality management (THM) department, and 62
(14%) had a science and engineering background. At
the same time, 34 participants were students of the
pharmacy department (8%), four respondents were
from the marketing department, one studied at the
civil engineering department, one at the computer
science and engineering (CSE) department, and
five participants had an art and social science back-
ground (1%). Finally, three respondents (0.7%) were
from the bachelor of laws (LLB). Next, 332 respon-
dents (77%) were students of the private universities,
while 98 (23%) were students of public universities.

Table 2. Demographic information

Problems and Perspectives in Management, Volume 22, Issue 2, 2024

Variables © Frequency : Percentage (%)

THM(Tourism and Hospitality
Management) 33 8
Science and Engineering 62 14
Pharmacy 34
Marketing 4
Civil Engineering
CSE(Computer Science
and Engg.) ! ; 2
Art and Social Sciences 5 1.2
LLB(Bachelor of Law) : 3 7
University Type
Private ‘ 332 77
Public 98 23
Table 3. Regression coefficients
Variables ‘B-valuei t-value: Sig. Tolerance. VIF
'(m,g‘c’;me”ess 351 | 6461 1000*** 358 | 2792
social Pro- | 169 | 3225 .001%** 384  2.606
activeness (SPA)  t % % .
FFQST'T\’/lt)ak'”g Motive | Jgg | 5171 .000%** 341  2.929

Note: R?= 0.549. Durbin Watson value = 1.785. Dependent
variable: Digital Social Entrepreneurial Intentions (DSEI). **p
< 0.05; ***p <0.01 (n =430).

Table 3 shows the regression coefficient values,
Durbin-Watson (Durbin & Watson, 1950) value, and
R? value, whereas the Durbin-Watson value, 1.785,
is within the acceptable threshold range of 1.5 to

Variables G§ F;equency Percentage (%) 5 points. Furthermore, concerning variance infla-
— ;en er274 ” tion factor (VIF), the tolerance level ranged between
Formale : e 3 0.10 to 1.0, while VIF values fell from 1.00 to 5.00.
Agé (years) Therefore, there are no multi-collinearity problems
1820 ; 76 18 with the research model. R? = 0.549 or 54.9%, which
2125 302 70 is composed of three independent variables, innova-
26-30 35 8 tiveness, social pro-activeness, and risk-taking mo-
3135 7 2 tive, that are recognized at a 5% significance level
36:40 2 L (Figure 2). In addition, this level represents that in-
4145 2 L novativeness, social pro-activeness, and risk-taking
Department h o - . ..
- : ave a positive and significant influence on digital
Business 287 67 . .
social entrepreneurship.
Innovativeness (INNOV) H1:5=0351
R?=.549 or 54.9%
. . H2: 3=0.169 -~ Digital Social Entrepreneurial
Social Pro-activeness (SPA) > Intentions (DSEN)
Risk-taking Motive (RTM) H3: B = 0.288

Figure 2. Regression results

http://dx.doi.org/10.21511/ppm.22(2).2024.08
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4. DISCUSSION

The goal of the study was to examine the influence
of three elements, innovativeness, social pro-ac-
tiveness, and risk-taking motive, on digital social
entrepreneurial intention among university stu-
dents. According to Table 3 and Figure 2, H1 is ac-
cepted by the 5% significance criterion ( = 0.351;
p < 0.05), which reveals that innovativeness has a
positive and significant effect on digital social en-
trepreneurial intention. These findings are consis-
tent with past studies, which found that innova-
tiveness is crucial for digital social entrepreneur-
ship. It can lead to more effective problem-solving,
increased efficiency, scalability, competitive advan-
tage, sustainability, and finding solutions to start
a new venture (Law & Breznik, 2017). A further
finding was that innovativeness and digital social
entrepreneurial intention are directly related and
positively correlated (Wathanakom et al., 2020).

According to regression results, H2 is accepted by
the 5 % significance criterion ($ = 0.169; p < 0.05).
Henceforth, pro-activeness among the students
creates inspiration to become a digital entrepre-
neur. This outcome is supported by Astrini et al.
(2020), who claimed that social pro-activeness is
a crucial indicator that creates an intention to be-
come a digital entrepreneur. Lumpkin et al. (2013)
also found that social pro-activeness has grown
to be crucial in an entrepreneurial context, and
it can be viewed as a component of a person’s as-
sertiveness toward digital social entrepreneurship.
Moreover, while Lai et al. (2021) identified a direct
and positive association between proactivity and
students’ inclination to engage in digital entrepre-
neurship intention, this result is unexpected and
inconsistent with their findings.

Finally, H3 is accepted by the regression result at
5% (B = 0.288; p < 0.05), which directly promotes
students’ intentions to become a digital entrepre-
neur. Accordingly, students are extremely moti-
vated to get digitalized support to increase their
knowledge, technical skills, and abilities to use
technology for their digital business. Kumar et
al. (2021) also support this hypothesis, as indi-
viduals more enthusiastic toward investing their
time, resources, and money into starting a digital
business can lead to greater business innovation
and success.

98

This study explored the connection between stu-
dents’ perspectives and their intentions toward
digital social entrepreneurship within the con-
text of Bangladesh. The paper conducted a com-
prehensive analysis of the impact of the selected
three variables to determine the intention of
students to become digital social entrepreneurs.
Hence, fostering digital entrepreneurship inten-
tions among students can serve as a valuable edu-
cational approach, inspiring and preparing them
for the digital economy. This approach can help
cultivate a dynamic and entrepreneurial-oriented
workforce equipped to excel in the ever-evolving
digital landscape. As a result, these outcomes
carry substantial implications for stakeholders,
such as funders, educators, and facilitators within
higher education institutions who are dedicated
to nurturing their students’ aspirations in social
entrepreneurship.

In order to create the ideal market circum-
stances and growth possibilities for start-ups,
the government’s intervention will be essential.
Additionally, the government might offer loans
to students who want to launch firms, thereby
improving their self-assurance and motivation
to do so (Sharahiley, 2020). In light of the global
transition from analog to digital paradigms, edu-
cational institutions should offer contemporary
entrepreneurship courses that equip individuals
with the skills to conduct savvy business opera-
tions by harnessing digital technology. The gov-
ernment’s active involvement is paramount in
creating an environment conducive to optimal
market conditions and fostering growth oppor-
tunities for entrepreneurs.

Future research might include comparative studies
based on cross-discipline students from business
and non-business fields, as well as students from
developed and developing nations. Additionally,
the government might offer loans to students who
want to launch firms, improving their self-assur-
ance and motivation. Moreover, since social entre-
preneurship is thought to improve the socioeco-
nomic situation in an economy and since no gov-
ernment can solve socioeconomic problems like
population growth, poverty, and unemployment,
corporate sectors may enrich educational support
for the students to create eagerness to start digital
social entrepreneurial intention.

http://dx.doi.org/10.21511/ppm.22(2).2024.08
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CONCLUSION

The purpose of this study was to explore the effect of innovativeness, social pro-activeness, and risk-
taking motives on digital social entrepreneurial intention among university students. This study reveals
that innovativeness, social pro-activeness, and risk-taking motives significantly and positively influence
digital social entrepreneurial intention. The outcomes can significantly advance the body of informa-
tion about social entrepreneurship and provide new perspectives on social entrepreneurial behavior.
Recently, academia, researchers, and the business community have all demonstrated their interest in
studying socially driven digital entrepreneurship. However, the findings of this paper can enhance fu-
ture researchers’ comprehension of students’ intentions to start digital businesses when they examine
the usefulness of entrepreneurship in running a business during their studies at university. Moreover,
the outcomes offer significant implications for a broad spectrum of stakeholders, including scholars,
professionals, researchers, policymakers, and individuals actively advancing social entrepreneurship-
driven initiatives.

This study suggests that digital entrepreneurial education programs should prioritize exploring strate-
gies aimed at enhancing entrepreneurial aspirations through the effective integration of digital plat-
forms and technology in business management. In light of the global transition from analog to digital
paradigms, educational institutions should offer contemporary entrepreneurship courses that equip
individuals with the skills to conduct savvy business operations by harnessing digital technology. The
government’s active involvement is paramount in creating an environment conducive to optimal mar-
ket conditions and fostering growth opportunities for entrepreneurs. Additionally, the government
might offer loans to students who want to launch firms, improving their self-assurance and motivation.

The primary constraint of this study is that its sample population consists solely of university students
participating in bachelor’s or master’s programs, which may limit the applicability of the findings.
Henceforth, future researchers should target people who have already received their degrees and are
looking for work. However, university students are positioned to inspire a new generation of change-
makers, redefine success, and challenge existing norms as digital social entrepreneurs.

Future research might also include comparative studies based on cross-discipline students from busi-
ness and non-business fields, as well as students from developed and developing nations. In addition,
the journey of digital social entrepreneurship offers university students a distinctive learning oppor-
tunity that gives them useful skills, encourages an entrepreneurial perspective, and cultivates a thor-
ough awareness of the intricate relationships between technology, society, and sustainable development.
Therefore, their efforts epitomize teamwork as they form alliances across fields, sectors, and cultural
boundaries to find fresh solutions to complex problems. Last but not least, to raise students’ level of
proficiency and increase their understanding of digital entrepreneurship, educators, policymakers, en-
trepreneurs, practitioners, and managers should take educational efforts and motivational factors into
consideration, which can be accomplished by using the media, annual events, awareness, workshops,
and lectures.
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APPENDIX A

Table Al. Questionnaire variables

Sources

Constructs Items
{INNOV1: | often try new, innovative, and unusual activities.
Innovativeness INNOV3: | prefer to try my own un|que way of learning new thlngs rather than doing it Ilke Satar and Natasha
(INNOV) i everyone else. i (2019); Tu et al. (2021)
Sulphey and Salim
Social Pro- (2021); Tu et al. (2021);
activeness (SPA) Satar and Natasha
(2019)

Sulphey and Salim
(2021); Satar and
Natasha (2019); Tu et

Risk-taking Motive
(RTM)
al. (2021)
[ DSEI2: l\/Iy qualifications have posmvely contributed to my mterest in starting a digital
ial entrepreneurship venture.
Digital Socigl  frg iy .
Entrepreneurshi i DSEI3: | had a strong intention to start my own digital social entrepreneurshlp venture Urban and Kujinga

P P before | started studying. e (2017); Tu et al. (2021)

Intention (DSEI)

§|n the future

¢ DSEI5: | am ready to do anythlng to be a digital social entrepreneur

{ DSEIN4: | have very seriously thought of starting a digital soual entrepreneurship venture
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