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Joni Dwi Pribadi (Indonesia), Farika Nikmah (Indonesia),
Erlangga Andi Sukma (Indonesia), Cipto Wardoyo (Indonesia)

THE EFFECT OF RELATIONAL
SUPPORT, EDUCATIONAL
SUPPORT, PERSONAL AT TITUDES
AND UNCERTAINTY ON
ENTREPRENEURIAL INTENTIONS:
AN EMPIRICAL INVESTIGATION
OF UNIVERSITY STUDENTS

Abstract

Entrepreneurship is identical with the risk of uncertain environment or market. This
risk makes many university graduates hesitant about pursuing a career as an entrepre-
neur. So that universities play an important role in producing graduates who are ready
for entrepreneurship, to support them in terms of education, in addition to several
other supporting factors such as family, friends, and especially themselves. This re-
search objective is to analyze the effect of educational support, relational support, per-
sonal attitudes, and uncertainty on entrepreneurial intents. State university students
in East Java, Indonesia, became the population in this study. This area was chosen be-
cause it is the biggest contributor to successful entrepreneurs in Indonesia. This study
used a sample of 113 students. Although limited in number, they were evenly sourced
from large and well-known universities, and a good entrepreneurial atmosphere was
provided for the students. Statistical tests with AMOS were used to test this relation-
ship. Normality assumption test, validity and reliability test, as well as hypothesis test-
ing, are directed to look for the importance of the connection. Relational support has
the strongest influence, followed by personal attitude, uncertainty, and the lowest is
educational support. These results indicate that internal forces exert a stronger effect
than external stimuli. This study found that academy graduates choose careers as en-
trepreneurs through various considerations. The strongest consideration is relational
support. Those with an entrepreneurial family background have a stronger intention
to be entrepreneurs.

Keywords entrepreneurship, entrepreneurial risk, country’s
domestic income, development country, young
entrepreneurs

JEL Classification D81, E32, 126

INTRODUCTION

Particularly for business actors with limited resources, the insecurity
of the current scenario is a severe blow to the economy of a nation and
the corporate world. Uncertainty seems to be an inseparable part of
entrepreneurship, especially when combined with the Covid-19 cri-
sis (Howell et al., 2020). Uncertainty is one of the things that count
before someone chooses to have entrepreneurial intentions (Yunita et
al., 2021). Entrepreneurial intentions are closely related to relational
support (Yurtkoru et al., 2014). One’s career choice decisions are in-
fluenced by family and friends (Turker & Selcuk, 2009; Moriano et al.,
2011). The possibility of an entrepreneurial intention is related to the
fact that there are family members who have become entrepreneurs
previously (Jain & Ali, 2013). Furthermore, entrepreneurial intentions
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are more strongly influenced by educational support (Ghofarany & Satrya, 2021; Yurtkoru et al., 2014).
Universities play a big role in shaping students to have entrepreneurial intentions (Moriano et al., 2011).
Universities that have a curriculum on entrepreneurship topics are able to produce students who work
as entrepreneurs (Garaika, 2020).

Entrepreneurial inclinations are influenced by how environmental circumstances and individual attitudes

interact (Vamvaka et al., 2020). Personal attitude is the strongest motivation in supporting entrepreneurial

intentions (Dinc & Budic, 2016). Personal attitude gives a positive perception of an entrepreneurial career
under any conditions (Siravajah & Achchuthan, 2013). A strong personal attitude chooses entrepreneur-
ship not because of compulsion but because of a strong intention, understanding and believing that this

career contains risks, but at the same time it provides opportunities if carried out with strategy, implemen-
tation of knowledge, adaptation, and an open nature to receive suggestions and criticism.

The factors supporting the establishment of business intents, described in this study, tried to involve the
uncertainty variable, considering that the current business and social phenomenon are really uncertain.
Conditions where market demand is increasingly changing, dynamic and ambiguous, make people
think hard to take up a profession as an entrepreneur (Ahunov & Yusupov, 2017). Entrepreneurship is
close to risk and uncertainty (Koudstaal et al., 2015). Disruption due to rapid technological develop-
ments also contributes to increased uncertainty (Chen & Tian, 2022). Not everyone will choose to be
an entrepreneur, they choose to live safely by becoming employees who are guaranteed to get a salary
every month. In general, in developing countries, most of the population earn a living as entrepreneurs.
Likewise, in Indonesia. Therefore, the role of universities is necessary to grow entrepreneurial intentions
for graduates, but by becoming strong entrepreneurs, having knowledge capital, being adaptive to tech-

nology, and having a global perspective.

1. LITERATURE REVIEW

AND HYPOTHESES

Exploring occasion, taking it, and assisting
other businesspersons to create new trade
prospects are all aspects of entrepreneurship
(Prajapati, 2019). The field of entrepreneur-
ship is increasingly considered significant in
spurring economic growth, innovation and job
creation (A. Badeslecu & D. Badeslecu, 2013).
Entrepreneurial creation must be based on con-
scious intention (Linan et al., 2011). One of the
psychological characteristics of people is inten-
tion, which motivates individuals to acquire
something or complete a task by incorporating
components of their demands for knowledge
and learning. The desire to know and learn
from what one wants as a need is a component
of intention, since it is one of the physical char-
acteristics of human nature that motivates one
to pursue an objective. Intentions are developed
independently not out of compulsion, by equip-
ping oneself with confidence, tenacity, both
hard and soft skills, to be able to analyze sharp-
ly to unravel uncertainty.
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Entrepreneurial intentions can be grown from the
family environment, social environment and edu-
cational environment. A potential entrepreneur’s
subjective attitude and expectation on whether
they would engage in entrepreneurial activities or
not is known as their “business intent” (Krueger
et al., 2000). Previous research found that entre-
preneurial intentions are influenced by relational
support (Ghofarany & Satrya, 2021; Yurtkoru et
al., 2014; Kautonen et al., 2013), educational sup-
port (Kampanthong & Promisiri, 2021; Uddin
& Bose, 2012), and personal attitude (Shirokova
et al., 2016; Dinc & Budic, 2016; Owoseni, 2014).
Recently, the question is whether all of these var-
iables are sufficient to form entrepreneurial in-
tentions, while conditions are changing rapidly
and cannot be predicted. Uncertainty becomes a
scourge so that university graduates think again
about choosing to become entrepreneurs. So there
are several studies that link entrepreneurial inten-
tions with uncertainty (Yunita et al., 2021; Nguyen
et al., 2021; Ozaralli & Rivenburgh, 2016).

Entrepreneurial intention is a condition where
in someone’s thoughts there is a wish to develop
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a trade or create a new business (Chen & Tian,
2022). Entrepreneurial intention is a person’s
intent to create a business on the basis of im-
plementing business conceptions that do not yet
exist with something new (Garaika, 2020). The
desire of people to take specific activities or be-
haviors by taking actions to choose a job as an
entrepreneur is the objective of entrepreneur-
ship (Dinc & Budic, 2016). It will undoubted-
ly be simpler for kids to create businesses and
succeed in the future if they are encouraged to
become entrepreneurs while they are still in
school. So it is important to prepare early, both
through family and education for young people
to become tough, creative as entrepreneurs in
the future. They position themselves as the par-
ty that creates jobs, not those looking for work.

The majority of people in Indonesia, a devel-
oping nation, work in the small company sec-
tor. Facing uncertain conditions requires young
generations who have entrepreneurial inten-
tions. Family and friend support is important
(Yurtkoru et al., 2014; Turker & Selcuk, 2009),
social environment and education are also
triggers to foster entrepreneurial intentions
(Moriano et al., 2011; Garaika, 2020), self-will
is the main thing to realize entrepreneurial in-
tentions (Dinc & Budic, 2016; Vamvaka et al.,,
2020), so that they dare to face uncertain situa-
tions (Koudstaal et al., 2015; Chen & Tian, 2022).

Relational support is encouragement from
friends and family to pursue an entrepreneurial
profession (Ghofarany & Satrya, 2021; Linan &
Jaen, 2020; Ambad & Damit, 2016). Most of the
decisions to choose as entrepreneurs are due to
family and closest people (Altinay et al., 2012),
especially if there are family members who are
entrepreneurs, the intention increases (Zapkau
et al., 2015). Relational support has a direct
effect on entrepreneurial intent, according
to several studies (Ghofarany & Satrya, 2021;
Yurtkoru et al., 2014).

Relational support is formed by motivation and
behavior (Gelaidan & Abdullateef, 2017). Due
to their personal traits and the environment,
people who have entrepreneurial goals may not
actually be able to launch new firms (Kong et
al., 2020). In this condition, someone with a
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psychological state directs great attention to
entrepreneurship. They are always curious by
looking for various information to create more
ideas to become business opportunities. The en-
trepreneurial spirit is very attached, by always
trying to use the resources, information, tech-
nology or opportunities they have for entre-
preneurial purposes (Kong et al., 2020). They
have a soul striving to modification and achieve
goal line by using networking and creativity. In
word, they have a very strong entrepreneurial
intention.

Relational support is the kind of encourage-
ment that comes directly from family or close
friends and can help someone set up business
goals. Relational support has an important ef-
fect on someone’s desire to launch their own
business (Zapkau et al., 2015). Family is a strong
factor influencing a child’s career choice, and
is accompanied by their experience of seeing
the activities of their family who are also en-
trepreneurs. In light of this, it can be said that
relational support refers to assistance provided
by others in social connections, intimate rela-
tionships. Relational support will provide emo-
tional support and further motivate someone to
choose entrepreneurship.

In addition to relational support, educational
support is also a factor that motivates someone
to choose entrepreneurship. Entrepreneurship
education is seen as an important component in
the development of entrepreneurial intent (Maes
et al., 2014; Denanyoh et al., 2015). Universities
are institutions that play an essential role in
boosting graduates to become entrepreneurs.
A university, through the ideals of graduates
produced, curriculum building, academic at-
mosphere, practices and certifications provided,
can become student capital for entrepreneurial
intentions. Universities have a great influence
in creating entrepreneurial intentions in stu-
dents (Yurtkoru et al., 2014). Numerous studies
have revealed a correlation between young peo-
ple’s entrepreneurial intentions and success. be-
cause of the educational environment (Gasse &
Tremblay, 2011; Ghofarany & Satrya, 2021).

Academic assistance includes things like the
university setting, which includes amenities, in-
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formation about the school, and suitable infra-
structure (Yurtkoru et al., 2014). Students with
an educational environment that supports their
students for entrepreneurship tend to choose to
do entrepreneurship. It is stated that students
with good academic scores prefer to do entre-
preneurship compared to students with medi-
ocre grades (Liu et al., 2019). It is evident that
higher institutions offer professional educa-
tion as an effective way to achieve the required
knowledge about entrepreneurship (Denanyoh
et al.,, 2015). Through professional education in
tertiary institutions, students will gain the re-
quired entrepreneurial knowledge.

Thus, universities are required to create a lot of
training, workshops and seminars that stimu-
late students to get ideas in creating a business.
Entrepreneurship education at university assists
students develop high-level expertise and in-
ventive competence, entrepreneurial spirit with
a tough personality, and does not give up easily.
Educational support is shown by the university
providing sufficient knowledge and inspiration
about entrepreneurship, also teaching students
the capacity to assist both oneself and others,
with independent businesses in order to realize
a prosperous human life. Teaching about entre-
preneurship has helped a nation’s economy in
creating jobs and economic success in both de-
veloping and developed nations. Students’ entre-
preneurial spirit needs to be encouraged from an
early age, especially among those who now on-
ly perceive themselves as job seekers when they
graduate from high school or college someday.

Educational support is very important for de-
veloping entrepreneurial attitudes and increas-
ing intentions entrepreneurship for students
(Prajapati, 2019). Dogan (2015) believes that
educational support has a significant impact
on the development of self-awareness in indi-
viduals about entrepreneurship characteristics.
Educational support was also found to have a
positive effect in fostering determination and
persistence, helping them to overcome obstacles
and inspire people to launch their own enter-
prises (Kuttim et al., 2014; Kalyoncuoglu et al.,
2017), with the support of education a person
will have a long-term and future-oriented entre-
preneurial mindset (Rauch & Hulsink, 2015).

312

Apart from the two factors described above,
personal attitude is also a factor in influencing
entrepreneurial intentions. Personal attitude
when associated with entrepreneurial intention
is an act that is a person’s ability to obtain op-
portunities by creating new businesses, adopt-
ing technological changes, and developing scale
of operations, pursuing and investing profits.
To thus finally obtain something that produces
added value that benefits oneself and others. In
conclusion, a person takes action not only for
profit for himself, but the activities he carries
out also provide benefits for others, such as con-
tributing to job creation, which affects people’s
welfare by reducing the percentage/number of
unemployment rates, reducing poverty rates,
and economic equity.

There is an opinion that entrepreneurial inten-
tion is a planned, controlled, voluntary, inherent,
intentional, innate behavior in which people oc-
casionally have entrepreneurial ideas before tak-
ing action to establish a new venture (Vamvaka et
al., 2020). With regard to entrepreneurship, atti-
tudes toward entrepreneurship have been defined
as perceptions of personal desire to become en-
trepreneurs (Ambad & Damit, 2016; Ghofarany
& Satrya, 2021). Personal attitude leads to a guid-
ing mindset, directs action to develop business
knowledge and concepts for more professional
entrepreneurship (Anjum et al., 2022). Personal
attitude represents the aspiration to have a career
as an entrepreneur (Karimi, 2019).

Individual attitude has a big influence on
business intents (Otchengco & Akiate, 2021).
Entrepreneurial intentions are more centered on
individual desires and mentality, which requires
process and persistence (Valliere, 2015). Research
developments related to entrepreneurial intents
develop in the personal attitude of the millenni-
al generation towards entrepreneurial intentions
(Koe et al., 2012), the development of plan behav-
ior theory (Otchengco & Akiate, 2021; Yurtkoru
et al., 2014), and combine personal attitude with
relational support (Valliere, 2015).

One of the biggest problems entrepreneurs en-
counter is uncertainty (Ahunov & Yusupov,
2017). Uncertainty is a subjective phenomenon
that is viewed through the lens of entrepreneurs’
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alleged incapacity to foresee environmental
changes (Nguyen et al., 2021). Entrepreneurs
must contend with shifting markets, varying
levels of competition, difficulties in obtaining
financing, and changeable stakeholder behav-
ior, everything that can lead to uncertain con-
ditions. Two sources of uncertainty that entre-
preneurs face are technological innovation and
rapidly changing demand for products or ser-
vices (Yunita et al., 2021).

Most agree that the environment, economic
conditions and policies are consistently impor-
tant for entrepreneurial activity. But there are
also those who argue that uncertainty is close-
ly related to the gradual shift of the economy
towards a new balance, meaning creating gaps
in the market and generating new demand that
allows businesspersons to take advantage. This
condition increases an entrepreneurial atti-
tude that puts forward bright ideas and is full
of confidence to pursue entrepreneurial inten-
tions which for most people is considered a bad
condition. Thus, it may be said that entrepre-
neurship is not always negatively impacted by
economic uncertainty. Instead, it may serve as
a surprise, screening out only the ‘good’ busi-
ness ventures that survive. This condition can
only be read by entrepreneurs and prospective
entrepreneurs who dare to take chances. They
are able to adapt, not deny the conditions that
occur. They try to find opportunities, new ideas
to provide needs in times of insecurity.

Entrepreneurs must contend with shifting mar-
kets, varying levels of competition, difficulties
obtaining financing, and unpredictable stake-
holder behavior (Yunita et al., 2021). Important
sources of entrepreneurial uncertainty are tech-
nological innovation and demand for products
or services. First, businesspeople could struggle
to precisely foresee how technology would de-
velop (Song & Montoya-Weiss, 2001). Second,
business owners typically do not have any con-
trol over the demand for services or product
(Peidro et al., 2010), particularly early-stage
business owners who lack the routine of dealing
with unexpected problems that arise from for-
eign markets (McKelvie et al., 2011). Given that
entrepreneurship has a main contribution to
the economy of a developing nation, it is a con-
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cern to place college graduates, there are some
or more who choose to become entrepreneurs.
There is support from the family, environment,
education and provision to face uncertainty to
become a tenacious entrepreneur.

This study intends to investigate the elements
that may affect college graduates’ motivation
in starting their own businesses. It involves in-
dependent variables, relational support, educa-
tional support, personal attitude and uncertain-
ty. It has been explained previously that rela-
tional support provides very strong support for
entrepreneurial intentions (Zapkau et al., 2015;
Gelaidan & Abdullateef, 2017; Kong et al., 2020),
then educational support does the same, that
the educational atmosphere that provides space
for students to develop business ideas creates
a person’s stronger entrepreneurial intentions
(Kuttim et al., 2014; Rauch & Hulsink, 2015).
Factors from within a person are individual
attitudes that also have a significant effect on
one’s desire to pursue entrepreneurial objectives
(Valliere, 2015; Otchengco & Akiate, 2021). In
fact, uncertain business conditions are increas-
ingly challenging and can create opportunities
for those who already have entrepreneurial in-
tentions (Ahunov & Yusupov, 2017; Nguyen et
al., 2021). According to the reviews before, the
study’s hypotheses are:

HI: Relational support (X1) positively and signif-
icantly influences one’s intent to start a busi-
ness. (Y).

H2: Educational support (X2) positively and sig-
nificantly influences one’s intent to start a
business. (Y).

H3: Personal attitude (X3) positively and signif-
icantly influences one’s intention to start a
business. (Y).

H4:  Uncertainty (X4) positively and significantly
influences one’s intent to start a business. (Y).

2. METHODOLOGY

This research was tested statistically, using path
analysis with AMOS. The independent varia-
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ble (X) is represented by relational support (X1),
educational support (X2), personal attitude (X3)
and uncertainty (X4). The dependent variable
(Y) is entrepreneurial intention. The data were
obtained from the answers of the respondents,
where the respondents were state university stu-
dents in East Java, Indonesia. Then the email is
obtained from the student database, which pro-
vides complete student information, making it
easier to find student email addresses.

The questionnaire was sent via email, and as
many as 113 students responded and sent back
the questionnaire along with the answers. This
study took a little time to collect respondents’
answers, because most Indonesians are not ac-
customed to using email as a communication
and it seems unethical if the request as a re-
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spondent is sent by the researcher through a
telephone number, such as WhatsApp. Finally,
after four months, 113 students gave their re-
sponses. Based on the description of variables,
indicators and items, the framework of this
study was created (see Figure 1).

The description of the items in this study was
adopted from several previous studies, such as
Ghofarany and Satrya (2021), Linan and Jaen
(2020) for relational support variable, Denanyoh
et al. (2015), Ghofarany and Satrya (2021) for
educational support variable, Dinc and Budic
(2019) for personal attitude, Yunita et al. (2021)
for uncertainty variable and entrepreneurial
intention variable from Ghofarany and Satrya
(2021), then used as material for the question-
naire as shown in Table 1.
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Figure 1. Proposed research model

w

14

http://dx.doi.org/10.21511/ppm.21(2).2023.31



Problems and Perspectives in Management, Volume 21, Issue 2, 2023

Table 1. Measurement items of the questionnaire used in this study

Observed variables Resources
Relational support
My parents would support me if | decided to start my own business
my own business
Ghofarany and

Satrya (2021), Linan
and Jaen (2020)

My social media acquaintances on the social networks will support me if | decide to begin my own business

Educational Support

My university’s curriculum inspires me to come up with original business concepts

ICT use at university inspires me to come up with innovative business concepts

Denanyoh et al.
(2015), Ghofarany
and Satrya (2021)

Personal Attitude

atisfied if | were an entrepreneur

career as an entrepreneur

| am sure of success in the future as an entrepreneur

Dinc and Budic
(2016)

Life is filled with hardships and uncertainty

Beginning business owners cannot handle unforeseen issues

Yunita et al. (2021)

Entrepreneurial Intention

| will do my best to be a successful entrepreneur

Launching my own business is my professional ambition

Ghofarany and
Satrya (2021)

3. RESULTS

The statistical tests are normality test, reliability
and validity test, and hypothesis testing. The pur-
pose of the normalcy assumption test is to ascer-
tain whether or not the data utilized in this inves-
tigation are normally distributed. Skewness and
kurtosis are tested for normality using a multivar-
iate approach. The criteria for testing the normal
distribution are when the critical ratio multivari-
ate (CR-multivariate) is between the critical Z val-
ue of + 2.58

Table 2. Normality assumption results

C.R.
2.595

Normality Multivariate
26.815

Note: n =113.

Table 2 shows that the multivariate CR value is
2,595. This finding suggests that the value is be-
tween the critical value of Z of + 2.58. Thus the
study’s data are normally distributed.

http://dx.doi.org/10.21511/ppm.21(2).2023.31

Continued on testing the validity and reliability.
Validity is seen from its AVE value. A variable is
said to be valid if the root of the AVE is greater
than the correlation between constructs. The re-
sults of the validity test are seen through the ex-
planation below (see Table 3).

Average Variance Extracted (AVE) and composite
reliability calculations are two that can be used to
measure dependability. If the AVE is bigger than
0.5 or the composite reliability is bigger than 0.7,
according to the test conditions, then the indicator
measuring the latent variable is declared reliable.

The relationship support, educational support,
personal attitude, uncertainty, and entrepreneur-
ial intention variables all generate an AVE value
larger than 0.5, according to the reliability test in
Table 4. Thus, it can be said that all indicators used
to measure these variables are trustworthy. The
variables of relational support, educational sup-
port, personal attitude, uncertainty, and entrepre-
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Table 3. AVE results for validity

. Entrepreneur Relational Educational Personal .
Latent variable . L . Uncertainty
intention support support attitude
Entrepreneur intention . S N - - -
Relational support 0.747 0.730
Educational support L0573 0381
Personal atfitude L R W, -2
Uncertainty 0.660 0.447
Note: n =113.
Table 4. Construct reliability analysis results
Variable AVE Composite Reliability
Relational support 0559 o83
Educational support 0.512 0.893
Personal attitude e L0676 0.862 e
Uncertainty R 0652 670
Entrepreneur intention 0.532 0.871

Note: n=113.

neurial intention have a composite reliability that
is larger than 0.7. Thus, it is declared that all indi-
cators used to measure these variables are reliable.

The purpose of hypothesis testing is to determine
whether exogenous variables have an impact on
endogenous variables. The probability value can be
used to determine hypothesis testing. According
to the test requirements, a positive and significant
effect exists if the path coeflicient is positive with
an absolute Critical Ratio (CR) from a T-table of
1.96 or probability (one tailed) level of significance
(alpha (= 5%)) between exogenous and endoge-
nous variables. Table 5 provides an overview of the
analysis’ findings.

Based on the information in Table 5, all exoge-
nous variables show a positive path coeflicient
with absolute Critical Ratio (CR) > T-table (1.96)
or probability < significance level (alpha (= 5%)).
As a result, it can be concluded that uncertainty,
personal attitude, and relationship support have a
favorable and significant impact on entrepreneur-
ial ambition.

Table 5. Hypotheses testing

The results of the model after modification with
independent variables were declared to be nor-
mally distributed, valid and reliable, and based on
hypothesis testing, all exogenous variables had a
positive and significant influence on the endoge-
nous variables. The modified model is presented
in Figure 2.

According to Figure 2, the model modification
that has been carried out in this study is based on
Arbuckle’s theory, which discusses how to modify
the model by looking at the resulting modification
indices. Arbuckle explained that Modification
Indices provide several recommendations for add-
ing connections, which can reduce the chi-square
value so as to create the model fitter. Modification
Indices can produce better model modifications.
This can be seen by the influence of the correlation
between the measurement error on exogenous
variables (relational support, educational support,
personal attitude and uncertainty) and endoge-
nous variables, entrepreneurial intentions, which
results in significant changes to the goodness of
the model.

Exogenous variables Endogenous variables Path Coefficient S.E. C.R Results
Relational support 0.411 Supported
Educational support 0.207 Supported

,,,,,,,,,,,,,, Entrepreneurlntennon
Personal attitude 0.250 Supported
Uncertainty 0.321 Supported
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Figure 2. Modification model

4. DISCUSSION

Entrepreneurial intention is not born out of
compulsion, but comes from intentions, desires,
which become ideals and strive to make them
happen. Then there is good interaction every
day with the habits that exist in their family
(Yurtkoru et al., 2014). Coming from an entre-
preneurial family, having a favorite figure who
moves as an entrepreneur, is a condition that
further strengthens entrepreneurial intention.
The biggest influence is the family (Ghofarany
& Satrya, 2021), seeing and being involved every
day gives a sense of belonging, which is inter-
nalized in thoughts and actions. The ability
to analyze potential and risks is increasingly
honed and puts forward new ideas to be realized
in their own business in the future.

Relational support has a significant effect on
how entrepreneurial intentions are formed.
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This factor makes individuals consciously be-
lieve in their choice to become entrepreneurs.
They already understand the risks and oppor-
tunities that will be faced. They are one step
ahead of others in viewing a career as an entre-
preneur. If others have doubts because they are
worried about the risks and uncertainties, not
them. It’s like if others see it as a threat, they
see it as a challenge. How they conquer it, ex-
plore it, then look for solutions and do not forget
to think about the benefits of the actions tak-
en. In line with previous studies, like Ghofarany
and Satrya (2021) and Yurtkoru et al. (2014),
relational assistance significantly improves en-
trepreneurs’ intentions. The support of others
gives people the confidence to run their busi-
ness. As the saying goes “the pleasure of par-
ents is the beginning of the blessing of God”, so
that it is certain that if there are problems lat-
er, many people will help and pray to get out of
these problems.
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Entrepreneurial intention is significantly in-
fluenced by personal attitude, although not as
strong as relational support. Entrepreneurial
spirit is not born suddenly let alone a compul-
sion (Ambad & Damit, 2016). Entrepreneurial
intention appears with a conscious feeling, a
strong desire, has passion for this field, and feels
confident about the opportunities in the future
(Vamvaka et al., 2020). Then to make it happen,
by trying to form thoughts, points of view and
some concrete actions to lead to realizing their
intentions.

Personal attitude is more on the factors of self.
How does one interpret the entrepreneurial pro-
fession, how does one view it as a brilliant career
in the future, and how does one have an inde-
pendent spirit and the desire to benefit others?
This spirit is important, because entrepreneur-
ship is faced with situations that are often un-
expected, it requires speed of thinking, adapt-
ing by considering the smallest possible risk.
Not only selfish thinking about themselves, but
there are many people who are affected by the
policies that will be taken. Besides, also think-
ing about the benefits to maintain the business.
Personal attitude gives a picture of someone
who is strong as an entrepreneur and has a so-
cial spirit, who prioritizes the interests of the
public rather than personal interests.

Additionally, this study discovered that aid for
schooling had a favorable and significant ef-
fect, although it was weak. Educational support
only facilitates entrepreneurial intention when
students already have strength in relational
support and personal attitude. However, this
cannot be underestimated, entrepreneurial in-
tention also needs external support, and educa-
tional support is one of them (Maes et al., 2014).
When a student has a strong entrepreneurial
intention, this intention will be realized more
easily if it is also supported by the surround-
ing environment. There are courses related to
entrepreneurship, there are campus programs
that foster entrepreneurial intentions, there are
teams formed to take part in national and inter-
national entrepreneurship events, and there are
laboratories that can be used to study strategy,
analysis, and business plans.
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Educational support is only a support for the
previous factors. If someone already has strong
support from the immediate environment, then
a strong entrepreneurial spirit grows, both ways
of thinking and acting, will be more honed if
supported by a supportive educational environ-
ment as well. There is a curriculum that includes
entrepreneurship as a compulsory subject, there
is a laboratory as a place to explore business ide-
as, there is assistance from lecturers who dis-
cuss current business issues, and many other
situations that can be created by educational
institutions. The existence of a comfortable en-
vironment to discuss the topic of entrepreneur-
ship causes the stronger intention to engage in
entrepreneurship. It internalized in the mind
and implemented in actions such as analyzing
the problem of business failure in society, what
causes it, and what it should be like.

As it is today, the world is facing the era after the
Covid-19 pandemic, and it is widely known that
entrepreneurship has been badly affected. Many
businesses have closed, taken on debt, laid off,
and struggled to get back on their feet. However,
for those who has an entrepreneurial spirit, this
condition has been predicted before. Business is
always faced with conditions of profit and loss,
and this pandemic is a manifestation of this loss.
The key to success is not to be at your peak, have
a lot of profit, but how to get up again and not
drown when faced with failure.

Meanwhile, uncertainty for students is a chal-
lenge. If they do come from a family of entrepre-
neurs, then this condition is common (Ahunov
& Yusupov, 2017). As entrepreneurs, the risk is
in front of their eyes. At any time, they must be
able to act creatively to win in competition with
large companies. How to win with small capital,
simple technology, and limited human resource
capabilities. How to deal with government reg-
ulations that change all the time, especially in
dealing with rapidly changing market tastes.
Thus, the actual state of entrepreneurship has
always been uncertain, moreover, the condi-
tions are now becoming increasingly difficult to
predict. The Covid-19 pandemic is the peak that
makes change even more real, and there is no
choice but to follow these changes, if they want
to survive (Yunita et al., 2021).
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CONCLUSION

The objective of the study is to investigate how educational support, personal attitude, relationship
support, and uncertainty variables affect entrepreneurial intentions, showing positive results and
in line with the proposed hypothesis. Relational support provides the strongest influence, followed
by personal attitude, then uncertainty and lastly educational support. These results suggest that
entrepreneurs are also often born into families with an entrepreneurial background. While other
factors are strengthening and sustaining factors, the more determined person should start their
own business.

The educational support variable has the lowest influence on entrepreneurial intentions. This shows
that to have an entrepreneurial spirit, the key is in the background of the family and the immediate
environment. If someone has entrepreneurial parents, then every day he sees this model stuck in
his mind. Also another nearby environment. Friends, relatives, where they work as entrepreneurs
and have achieved success, give a strong motivation to follow in these footsteps. In addition, strong
encouragement from oneself. He has desire to continue his parent’s business or even make it better,
by involving technology, updating knowledge or having a more visionary vision, by entering the
international market. These two forces will only be slightly shaken by uncertainty. They are used
to being tough and addressing uncertainty as a risk that must be faced. When uncertainty arose, he
would try to analyze how he could survive and win in that uncertainty. While educational support
is only a reinforcement of the three previous conditions, educational support strengthens and pol-
ishes entrepreneurial intentions to become more stable, by honing creative ideas in the laboratory,
which is an educational facility; there are discussions and other meetings that discuss obstacles
and opportunities for entrepreneurship, thus strengthening the intentions that actually already ex-
ist. When these three conditions have been created, added to being in a setting at a university that
encourages the development of talents and competencies to become entrepreneurs, then entrepre-
neurial intentions will easily be realized.

This study is still limited to respondents who are homogeneous and come from one community. It is
hoped that further research will provide a touch on the addition of variables related to entrepreneurial
intentions, with a wider range of respondents, as well as the reality that conditions are not only uncer-
tain, but also ambiguous and agile, where changes move quickly.
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