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THE ROLE OF WOMEN
ENTREPRENEURSHIP
ANTECEDENTS IN SUPPORTING
SOCIAL AND ECONOMIC
WELL-BEING

Abstract

One way to support sustainable development is to put concern on women empower-
ment. The role of women in a society is essential, yet often treated unfairly. This study
focuses on looking at the aspects that can determine the success of entrepreneurship
as a form of women entrepreneurship. Additionally, the effect of women entrepre-
neurship on social and economic well-being is also investigated. The study took a
quantitative approach and employed a survey method on a total of 406 members of
Setia Bhakti Wanita cooperative in Indonesia. STATA 14 statistical software was used
to analyze the data. The results of this study indicate that access to micro-loans has
the highest impact on women entrepreneurship (path coefficient 0.43), followed by
social environment support (path coefficient 0.32), and entrepreneurial education
(path coefficient 0.13). Furthermore, women entrepreneurs have a more favorable
impact on economic well-being (path coefficient 0.93), as evidenced by better ac-
cess to health service, than social well-being (path coeflicient 0.89) that is shown
from better social relationship with the nearest community. This study offers solid
evidence-based recommendations for women’s empowerment in Indonesia using
proper entrepreneur organization channels.

Keywords cooperative, empowerment of women, women
entrepreneurs, economic support, social support, gender
equality

JEL Classification 130, 131, M13

INTRODUCTION

Women have an equal role and position with men to achieve prosperity
(Anggadwita et al., 2017) in the economic, social, political, education,
health, legal and environmental sectors, as well as equal opportunities
to exercise control over their lives. Furthermore, they play an active role
in a country’s development (Mustaffa & Asyiek, 2015). Women’s em-
powerment is an activity that positively impacts various economic and
social fields (Hatta & Sarkawi, 2011). However, there is still some dis-
crimination against women (Altman & Lamontagne, 2004), and signifi-
cant differences in salary (Frumen, 2016). Women are primarily found
in low-productivity jobs or informal jobs (Anggadwita et al., 2017).

Investing in Indonesian women is essential to promote sustainable
development (Mustaffa & Asyiek, 2015). There are still many wom-
en hampered in the field of work who have fewer opportunities than
men. A good gender equality (Altman & Lamontagne, 2004) will lead
to higher education, health, income per capita and faster and inclu-
sive economic growth, and being competitive in the international level.
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With the condition of empowered women, Indonesia will be more advanced in sustainable development

(Anggadwita et al., 2017).

One of the efforts in realizing women’s empowerment is through a cooperative organization (Wijers,
2019). A survey conducted by the International Labor Organization (ILO) and the International
Cooperative Alliance (ICA) in 2015 stated that women’s participation in cooperatives continues to
grow, and is considered better than corporate or individual business organizations in advancing gen-
der equality and providing opportunities for women to be involved in organizations, and cooperative

management is an essential feature in cooperatives.

1. LITERATURE REVIEW

A study by Ahmad (2011) stated that most of the
population is trapped in a poverty net in devel-
oping countries. Economic progress is possible
until the socio-economic status of the individual
poor is improved (Ahmad, 2011). To be more pre-
cise, economic advancement may benefit women
through supporting the expansion of small and
microbusinesses, generating employment, and
boosting productive earnings. (Hassan & Saleem,
2017). Furthermore, through the development of
special need-based training programs to create
economic prosperity and self-satisfaction (Mahesh
et al., 2020), women entrepreneurs have the op-
portunity to improve their business skills, ability,
and performance (Hasan, 2016). This frees up time
for them to pursue their passion with their fam-
ily (Mahesh et al., 2020). Research conducted by
Zhu et al. (2018) on women entrepreneurs in China
and Vietnam found that one of their motivations
was to earn more income aside of getting satisfac-
tion, independence, reducing work conflicts, get-
ting recognition from the community or the pub-
lic. Women have an attitude that tends to share
benefits with others regarding household matters,
primarily with the needs of their children (Chant,
1997; Kabir, 1999). By having a significant econom-
ic role in her family, it is hoped that women can
empower themselves (Malhotra & Schuleer, 2005).

Cooperatives can act as a facilitator to encourage
entrepreneurship among their members, there-
fore empowering them (Rahmana et al., 2020).
Moreover, one significant role of cooperatives is
by facilitating vital networking (Rahmana et al.,
2020). According to Mahesh et al. (2020), wom-
en’s economic and social growth will contribute to
societal improvement. Setia Bhakti Wanita is one
of the women’s cooperatives that has empowered

http://dx.doi.org/10.21511/ppm.20(2).2022.36

women with a joint responsibility system. This
women’s cooperative was established on May 30,
1978, and one of the achievements that has been
earned is an award as a role model for women’s
cooperatives with a joint responsibility system in
Indonesia. This cooperative has a 0% NPL value,
which means that there are no outstanding loans.
This women’s cooperative considers that members
are important assets so that investments in human
resources are carried out on an ongoing basis of
education and training activities for its members,
which are financed by allocating funds from the
allowance for remaining business results into the
members’ education fund.

Because it imposes a new business in its first five
years, entrepreneurship risk must be properly as-
sessed (Kelly et al., 2012; Agarwal & Lenka, 2017).
Women’s entrepreneurship can take the form of
home-based and autonomous labor (Kelly et al.,
2012), allowing women to get intrinsic pleasures
such as the joy of doing something valuable for
themselves, others, or the community, as well as
discovering personal independence. Furthermore,
owning an independent business would decrease
job conflicts with family since they will be able to
manage their time and workload more freely (Zhu
etal., 2018).

Skill trainings have a purpose of giving mem-
bers expertise and skills that can be acquired to
provide economic benefits. By having expertise,
economic skills, and entrepreneurial knowledge
(Wannamakok & Chang, 2019), it is hoped that
training participants will be motivated and can ex-
ploit their potential to help the economy for their
families and themselves. Optimizing the imple-
mentation of empowerment programs through ed-
ucational training for members is taken seriously
by Setia Bhakti Wanita to provide benefits to mem-
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bers. Several educational implementations are car-
ried out in demos, seminars, focus group discus-
sions and economic skill training.

The status background of the Setia Bhakti Wanita
members is primarily housewives. By joining a
women’s cooperative, they can access financial
support. Most of the members do not have access
to banking because of several strict requirements
(Akhter & Cheng, 2020). For example, loan appli-
cant should have a fixed salary that must be prov-
en in the form of a salary slip. This causes them to
have no access to finance. With a strong guarantee
of trust between members built in the group, it be-
comes the capital in applying for a loan. By hav-
ing access to microfinance loans, women’s partic-
ipation increases in household decision-making.
Women’s potential can be developed and socially
empowered (Akter, 2001; Bansal & Singh, 2019), so
the gender gap will decrease and impact the eco-
nomic aspect (Hassan & Saleem, 2017) and social
aspect (Mustaffa & Asyiek, 2015).

Community support will also build networking
that has an important position in running a busi-
ness (Staber, 2001; Anggadwita et al., 2017) to get
easier access than single achievements. Networking
is a valuable source of knowledge and helps to suc-
ceed in business (Mahesh et al., 2020). Having an
active involvement with the community provides
well-being and positively affects others (Marks &
Shah, 2004).

Socio-economic well-being is closely related to
income, children’s education, health care aware-
ness, family harmony, asset ownership (Hassan
& Saleem, 2017), and real income (Altman &
Lamontagne, 2004). Meanwhile, the performance
of women entrepreneurs (Jha et al., 2017) includes
finance, social capital, business environment,
training, motivation, and socio-culture. Building
economic well-being is crucial to strengthen and
build the foundation of a safe, strong, and inde-
pendent life (Bjornskov & Foss, 2020). Economic
well-being is determined by a person’s ability to
access various goods and achieve various eco-
nomic opportunities (Mitchell, 2007), and income
is the most important indicator that directly de-
termines the level of one’s economic well-being
(Park, 2017). In line with the study by Argawal and
Lenka (2017), which states that entrepreneurship
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has a positive and significant effect on welfare, it
shows the extent to which the decision to engage
in entrepreneurship reflects the choice and ability
of entrepreneurs for entrepreneurial preferences
for autonomy (Park, 2017) and challenging tasks
(Jha et al., 2017).

Social well-being provides sustainable opportuni-
ties with the involvement in community activities
that are carried out in positive interactions inside
networking that occurs both in peer to peer and
voluntarily. Being part of a community or social
group impacts well-being (Putnam, 1993; Helliwell
& Putnam, 2004; Dayson et al., 2020). Social
well-being is a personal assessment of the state and
function in social life (Keyes, 1998), which means
that social well-being refers to active, fair, and
beneficial involvement for the social community
(Warr, 2005).

2. AIMS
AND HYPOTHESES

The main objective of this study is to test the influ-
ence of entrepreneurship education, access to mi-
crocredit loans, and community support on wom-
en entrepreneurs in the context of cooperative or-
ganization in Indonesia, and analyze the impact
of women entrepreneurs on economic and social
well-being.

The following research hypotheses are proposed:

HI: Entrepreneurship education has a positive
influence on women entrepreneurs.

H2:  Microcredit has a positive influence on wom-
en entrepreneurs.

H3: Community support has a positive influence
on women entrepreneurs.

H4: Women entrepreneurs have a positive effect
on economic well-being.

H5:  Women entrepreneurs have a positive effect

on social well-being.

To implement the research objectives, the follow-
ing research model was built (See Figure 1).

http://dx.doi.org/10.21511/ppm.20(2).2022.36
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Figure 1. Research model

3. METHODS

In this study, three exogenous variables were used:
entrepreneurship education, microcredit, society;
one interverning variable, women entrepreneur;
and two endogenous variables, namely economic
well-being and social well-being. Each latent variable
has five indicators as a measure. Measurement uses
a Likert scale of 1 — Strongly Disagree to 5 — Strongly
Agree.

The measurement of economic well-being adopts
the measurements used by Mitchell (2007) and
Park (2017); social well-being adopts the meas-
urement used by Provencher and Keyes (2011); en-
trepreneurial education adopts the measurement
used by Rudhumbu et al. (2019) and Bansal and
Singh (2019); access to micro credit adopts the
measurement used by Kabir (2001) and Garikipati
(2013); community support adopts the measure-
ment scale used by Luong (2019), and women en-
trepreneurs adopt the measurement scale used by
Orhan and Scott (2011) and Agarwal and Lenka
(2015).

Based on the research objectives and problems,
quantitative research techniques with survey
methods were chosen (Hameed et al., 2018a). This
study uses STATA 14 statistical software because
all statistical analysis processes can be carried out,
not limited to the menus presented. Primary da-
ta was obtained from a questionnaire with several
sample selection criteria, such as:

1. Setia Bhakti Wanita members who have at-
tended economic skill training education;

http://dx.doi.org/10.21511/ppm.20(2).2022.36

2. Entrepreneurial women who manage their
businesses for at least two years; and

3. Entrepreneurial women who have at least two
employees.

In obtaining primary data, the authors were as-
sisted by 41 officers of Setia Bhakti Wanita to dis-
tribute the questionnaires so that the distribution
of the questionnaires could reach the group dis-
tribution. Among the 428 questionnaires received,
406 met the requirements, while the rest could not
be used due to incomplete filling.

Before the questionnaire was distributed, a trial
was conducted to get input to improve the reliabili-
ty and validity of the measurement scale (Churchill,
1979). The trial was conducted on 40 women en-
trepreneurs with several required criteria, and
Cronbach’s alpha value was obtained with a value
above 0.70 (Nunally, 1978). It means that all ques-
tions are valid and reliable to be used in research.

4. RESULTS

The validity test in research with Cronbach’s al-
pha value of 0.95 means the question item is valid.
Meanwhile, the significance level of 5% with r ta-
ble 0.098 < r count 30 questions from 406 respond-
ents implies that the data is reliable and can be
used in this study.

The confirmatory analysis of data indicates that all

indicators have a value of more than or equal 0.4,
so that the indicators can be accepted (Nunnally &
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Table 1. Confirmatory factor analysis results

Construct and indicators Factor loading z
Entrepreneurship Education (EE)
| gained entrepreneurship knowledge in economic skills training 0.75 27.01
: | acquire entrepreneurship skills in economlcskllls training 074 26.26
| acquire skills proficiency in economig;k'i‘l'lﬁs‘Htur'é'i'r{i‘ng 070 23.19 {1 0.
EE4 Itraz?xienz positive outlook on entreprer'l‘éuf‘s“f;{;;“za;t“er attending economic skills e 1751
.... EE5 | have commitment and leadership thuz;{;L‘Jup')‘égrutuéntrepreneurship activities 0455“““ 13.97"?
Access to micro credit loans (MC)
| have the convenience of getting a loan from Setia Bhakti Wanita 0.56 14.83 .
: | mostly use the loan as business capi{:;l """"""""""" 075 27.26"?
| use loan funds to build and grow mybusmess """ 084 3712 : 0.
| always take into account how the busmessthatl manage is able to generate eo 16425“§
i income to make payment installments o le : :
Community Support (CS)
Business communication runs smoothly by joining with this community 0.76 29.77
081 3819
077 13159 0.
M4 :(:aarr;:izlftr;;c;ti:eﬁrove the quality of products or services in my business by i 3462
CI\/IS LZTOZZF;EZ:O be part of this coopera;L;i;éwt')‘é'(‘:uaut'Jﬁs; it motivates each other to grow oes 9330
Women Entrepreneur (WE)
| want to be economically independent 0.71 26.69 .
: | can manage my time flexibly, both forbusmessand for my family 074 29.38"3.
| feel that | have a passion to explore myownpotermal through entrepreneurship 076 3199 ¢
| feel worthy of being recognized in souety """"""" 073 : 28.73":
| am proud to improve the standard ofllvmgformyself and my family 076 33‘39?
Economic Well Being (EW)
| like to have my own income or additional income 0.73 28.61
: | am able to have valuable assets (gola',‘“\;é'f‘w'i‘;l;;ﬁouses and other valuables) 076 32.15
| can buy healthy and nutritionally balancedfood 080 40.14
§ | can access better health services 082 § 43.13
My children have a formal education W|thgoodqual|ty education 075 31.44
Social Well Being (SW)
| get a good acceptance in the environment 0.79 37.33
playaroleincommunity life 082 43.89"“
My presence in the community is abletocontrlbute to the empowerment of the . 3797 |
§surrounding community : :
: My social relations with the communltyaroundme are getting better 079 38.44"? .
| have sufficient knowledge and good;‘él'%:égr;;cﬁr‘c';l‘to work with others to achieve . 30.27“?0'00 sig

i goals

Bernstein, 1994). For this study, a significant value
was less than 0.05. It means all indicators had a
positive influence on the latent variable. SEM cal-
culations are able to eliminate outliers so that the
data presented is not biased.

The CFA result shows that the factor loading
value of the latent variables have the required
value so that all variables and indicators can be

used to build the proposed research model (see
Table 1).
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Economic well-being

education 0.14
0.93
Access to micro 0.43 |
; » Women entrepreneur
credit loans
0.89
0.32
Community support Social well-being

Figure 2. Structural equation modeling result

Table 2. Goodness of fit

Criteria Cut of value Value  Information
RMSEA . ..s008 006 .  Good
CFI : >0.90 © 091 Fit
TU....2090 090 . Fit
SRMR 5008 006 Good
CcD ' Approaching 1 ' 0.99 Good

The goodness of fit test of the proposed research
model shows an RMSEA value of 0.06, which
means below 0.08, the CFI and TLI values are 0.90,
meaning the model is good and the SRMR value is
0.06 (see Table 2), then the hypothesis testing uses
regression weights between variables (see Table 3).

Table 3 shows that the regression weight value has
a significance value below 0.05 so that this model
can be accepted to answer the research hypothesis.

5. DISCUSSION

The existence of cooperatives throughout the world
has proven to play a significant role in empowering
women as an effective way that provides wider op-
portunities for women to develop and explore their
abilities (Kabeer, 2001; Frumen, 2016). Cooperatives
encourage their members to be empowered in the
economic and social fields by achieving a better
quality of life through entrepreneurship.

In developing countries, women entrepreneurs
have less access to potential opportunities to pro-
mote their businesses. Therefore, a strong support
from the environment is needed (Cornwall, 2016)
such as policies that favor women to build busi-
nesses and create jobs (ILO, 2007).

Women entrepreneurship programs through de-
velopment programs were initiated to empower
women entrepreneurs (Agarwal & Lenka, 2017). It
was discovered in this study that entrepreneurship
education, in the form of economic skills training,
has an influence on raising women’s understand-
ing of the need of establishing independent enter-
prises in order to achieve women’s welfare. Thus,
HI is accepted.

Women cooperatives give vast options for their
members to explore and expand their chances of be-
coming women entrepreneurs by providing micro-
credit. The growing number of women who have es-
tablished their own business demonstrates positive
attitudes and practices. As a result, H2 is accepted.
Members are becoming more aware that the cooper-
ative gives easy access to micro-credit or loans, and
members may undertake a simple study of how to
grow and develop their businesses using the loans
received, limiting the problem of instalment respon-
sibilities to no more than 30% of total revenue. This

Table 3. Regression weight structural equation modeling

Hypothesis : Regression Weight SEM Estimate z p Result
H1 : EE > WE 0.14 2.02 i 004 Accepted
M2 MCDWE 042 | 584 . 000 Acepted
H3 CS > WE 0.32 471 © 000 Accepted
B WEDEW 093 8173 . 000 Acepted
H5 WE = SW 0.89 : 50.46 © 000 Accepted

http://dx.doi.org/10.21511/ppm.20(2).2022.36
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is in line with prior research, which indicated that
microcredit gives women entrepreneurs higher re-
turns and boosts community confidence (Hassan &
Saleem, 2017; Hameed et al., 2018a).

The community has a favorable influence on the
practice of women entrepreneurs, demonstrating
that H3 is accepted. Members of a community who
grow and learn together feel empowered (Malhotra
& Schuleer, 2005), have shared strengths, and devel-
op empathy for one another as a result of this process.
Helping others has become an essential part of coop-
erative’s culture, which aims to improve the commu-
nity (Robitschek & Keyes, 2009).

H4 is accepted, since the actions of women entre-
preneurship have a favorable impact on economic
well-being. Because of procedural usefulness, the
link between entrepreneurship and well-being may
be deduced (Benz & Frey, 2008). In other words,
people appreciate both the end product and the
process of getting there. Entrepreneurs use current

tactics for entrepreneurial activity to operate their
businesses (Elliotta et al., 1998), and they may also
seek and identify new ideas and possibilities while
taking appropriate risks (Agarwal & Lenka, 2017).
Furthermore, if a woman is financially self-sufficient,
she is truly powerful (Hameed et al., 2018a; Hassan
& Saleem, 2017).

H5 is accepted because the actions of women entre-
preneurs have a favorable impact on social well-be-
ing. The quality oflife, which includes life satisfaction,
happiness, health, social activities, economic activi-
ties, and environmental circumstances, is linked to
well-being (Diener et al., 2009). Well-being is defined
as a condition of being fulfilled, joyful, and empow-
ered in accordance with one’s desires while also con-
tributing to society (Marks & Shah, 2004). Women’s
empowerment is a process that takes place on both
a personal and a collective level. Women must be
seen as a force (Vasanthakumari, 2012) with equal
decision-making and resource control (Mustaffa &
Asyiek, 2015).

CONCLUSION

The purpose of the study is to test and determine the role of entrepreneurship education, access to mi-
crocredit loans and community support on women entrepreneur. To extend the study, the influence of
women entrepreneur on economic and social well-being is also tested. As a result, it is found that entre-
preneurship education, access to microcredit loans, and community support have a positive and signifi-
cant effect on women entrepreneurs. The next finding is that women entrepreneurs have a positive and
significant impact on economic well-being and social well-being. This study also provides findings that
women entrepreneurs are able to mediate the relationship between the three antecedents with economic
and social well-being. These findings prove that cooperatives are able to encourage their members to
create and strive for well-being for themselves, their families and society. Women in developing coun-
tries will have more access to new economic creation if the number of female entrepreneurs rises. This
is well recognized to offer huge potential for global economic growth by transforming original ideas
into startup chances, social networks, and creation of new employment. In Indonesia, cooperatives are
one of the most effective groups promoting women’s empowerment as they offer access to entrepre-
neurship-related initiatives. Because of their expertise, active engagement, and positive attitude, women
have the right and chance to achieve, according to this study. Women must be encouraged to enter the
business sphere, and their skills must be used and utilized in order to achieve societal development.
Women who are empowered feel better about themselves, have higher life satisfaction, and are more
optimistic in general.
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