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Anis Ali (Saudi Arabia), Anas A. Salameh (Saudi Arabia)

ROLE OF TRAVEL AND TOURISM
SECTOR IN THE ATTAINMENT
OF VISION 2030 IN SAUDI
ARABIA: AN ANALYTICAL STUDY

Abstract

Tourism is the main service industry significantly developing in the world. It is rec-
ognized as the critical factor in economic improvement in various countries. Saudi
Arabia is one of the oldest and most famous spots for pilgrimage tourism due to its
Islamic heritage. The study analyzes data available on the websites of the Saudi govern-
ment to specify the contribution of travel and tourism revenue to the economy and its
trend, occupancy of residential, and transportation capacity. A tourism satisfaction
questionnaire was administered online to get the responses of Saudi nationals and resi-
dents related to tourism infrastructure, facilities, and other tourism services in Saudi
Arabia. Ranks and percentage analysis were applied to get the relational satisfaction of
tourists. Index numbers, ratios, percentages, and coefficient of variations were applied
to get the trend, yearly fluctuations, variations, weights, and contribution of tourism
avenues. There is a positive but low degree correlation between tourism revenue and
the GDP of Saudi Arabia for the period from 2010 to 2018. The results indicate either
negative or negligibly positive revenue growth of the accommodation/hotel services,
food services, and air transportation. Two-thirds of tourists are either strongly satis-
fied or satisfied with essential and other tourism services and facilities in Saudi Arabia.
Apart from tourist satisfaction, the Saudi government may consider a variety of ser-
vices as per the economic level of the targeted tourists, and softening of visiting visa
procedures and fees to enhance tourism revenue of major contributors for the positive
and progressive development to the economy.

Keywords transportation, residential facilities, tourist satisfaction,
GDP, revenue, food services, essential facilities
JEL Classification C43,1.83, 191, Z32

INTRODUCTION

In recent years, tourism has been one of the most significant growing
industries worldwide and is currently retained to be one of the main
service manufacturers in the growing economies. Tourism is a critical
factor in the economic improvement strategy for various countries. As
tourism can produce income, wealth, and foreign exchange earnings,
various countries have joined the competition for attracting domestic
and foreign tourists. Tourism has now become one of the principal
sources of revenue for the economies. Saudi Arabia is one of the oldest
and most famous spots for pilgrimage tourism due to its Islamic her-
itage. Due to the economic development influenced by the exploration
of petroleum and other resources, other sorts of tourism (domestic
and outbound) have developed to fill the growing demands of Saudi
Arabia’s population. Factors like temperature, humidity, climate, and
geographical position of the Kingdom are distinguished internation-
ally with deserts, plains, high mountains, hills, which have a great ef-
fect in attracting tourists. Saudi Vision 2030 has focused on enhanc-
ing travel and tourism, which improves the Saudi economy expectedly.
Many people around the world visit Saudi Arabia for different purpos-
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es such as religious, cultural, medical, and sports tourism. Millions of Muslims visit Saudi Arabia every
year for Umrah and Hajj pilgrimages. Cultural tourists have been engaged in understanding Islamic
values, traditions, and civilizations from ancient times to the present such as visiting ancient and holy
sites like Madain Salih. There are also places famous for mineral water recommended for curing diseas-
es. There are great facilities in the Kingdom for attending sports tourism such as water-sports, hunting,
horse and camel racing, which are very popular in the Kingdom, as well as watching or participating in
a sporting occasion. Saudi Arabia is playing a significant role in promoting and organizing sports events,
and also supporting and participating the sports events in GCC countries. Over the prior few decades,
tourism has become a global phenomenon. Tourism has been one of the fastest-growing sectors of the
world economy and is generally known for its contribution to local and national levels of economic im-
provement. The tourism sector is one of the most promising parts of the revenue diversification, and
Saudi Vision 2030 visualizes the tourism sector as a significant grant or to job creation, given the gov-
ernmental plan of expanding the number of jobs opportunities in the tourism sector by almost 50 % up
to 1.5 million by 2020.

There are three main objectives of the Saudi Vision 2030 i.e., energetic and enthusiastic society, prosper-
ous economy, and a positively dreaming ambitious nation. The growth and development of the tourism
sector of Saudi Arabia will nourish the aims and objectives of Saudi Vision 2030 by diversifying the
economy, generating employment, and spreading its culture and heritage in the world. Saudi Arabian
government develops its tourism infrastructure in the whole country for national and international
tourism. With the private sector cooperation, the Saudi government plans to construct 150,000 rooms
in the coming three years and 500,000 rooms by 2030 with the cooperation with local and foreign inves-
tors. The COVID-19 pandemic declined the number of passengers by 26 million and affected 200,000
jobs in the tourism sector of Saudi Arabia. To overcome the negativity of the pandemic, the Saudi gov-
ernment initiates to help the private sector, and the tourism sector is targeted in the initiatives. For local
tourists, the Saudi government launched the Saudi summer season program that considers the 10 tour-
ism spots in the country (Ministry of Tourism of Saudi Arabia, 2020) to enhance the tourism revenue.

1. LITERATURE REVIEW

tals, specialists and stable foreign-trained doctors,
and a well-established private health care sector in
Saudi Arabia. Khan (2016) focused on diversifica-
tion of the economy and modernization of the tour-
ism sector to enhance the contribution to the econ-
omy. Khan and Callanan (2017) advocated the
standardization of the Islamic terms in the context

Damanhouri (2017) conducted a study regarding
the social and cultural aspects of Saudi Arabian
tourists and found that family and religious visitors
are frequent visitors in Saudi Arabia. Further, it was
suggested that the government should provide the

transport facility within Makkah city and focus on
the health, hygiene, and cleanness facilities during
Hajj time specifically. There should be special ar-
rangements for the translators for the foreign tour-
ists. Yusuf (2014) stated that the Middle East is the
most underdeveloped tourism place in the world. It
was indicated that there is an ample number of op-
portunities available in the tourism sector, while
some cultural and infrastructural factors slow the
growth and development of tourism in Saudi
Arabia. Khan and Alam (2014) stated that medical
tourism has become important in the economy.
Saudi Arabian medical system can be developed to
attract international medical tourists. It was sug-
gested to develop modern and well-equipped hospi-
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of tourism to make religious tourism convenient for
Islamic tourists. Esmail (2018) explained that the
industrial sector has a vital impact on the growth
and development of the developing economy, and
the tourism sector is the most potential sector in
the Saudi economy. Mansour and Mumuni (2019)
explored motivations and attitudes regarding tour-
ism destinations and activities in Saudi Arabia and
found that the safety, security, and cooperation of
the local government play a vital role in the devel-
opment of tourism. Lack of entertaining tourism
spots, tourism information, weaker tourism organ-
ization services, and harsh weather during summer
are the obstacles in the development of Saudi tour-
ism. The focus was on Saudi inhabitants’ attitude
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towards local tourism and negativity towards local
tourism comparatively to foreign tourism was
found. Monshi and Scott (2017) suggested develop-
ing local festivals, events, and celebrations. In Saudi
Arabia, sports events can be promoted to enhance
local and international tourism and collaboration
can be established with the neighboring countries.
Abubhjeeleh (2019) stated that tourism accounts for
5% of the world’s GDP and 8% of total employment
in the world. Saudi Arabia started to diversify the
economy. Tourism can be a better option as many
places in Saudi Arabia are undiscovered and undis-
closed. The government of Saudi Arabia is soften-
ing the rules for tourists to enhance the number of
tourists,and to reduce the dependency on oil in-
come ultimately. The oil and other petroleum prod-
ucts represent 53% of the Saudi GDP, which makes
the Saudi economy exposed to the negative impact
of oil price fluctuations (Mahroum & Al-Saleh,
2016). Saudi Arabia, thus, can no longer depend
solely on oil and public spending for growth.
According to Al-Kibsi et al. (2015), although Saudi
Arabia witnessed a prosperous period from 2003 to
2013, it yielded an annual productivity growth
among developing countries. The importance of di-
versifying economic activities is being pivotal for
the Saudi government because it reduces the side
effects of dependency on oil revenues as the main
source of income. Therefore, the creation of Saudi
Vision 2030 is to commence the revolution of other
sustainable economic resources. One of the sus-
tainable economic resources that Saudi Vision 2030
focuses on is tourism through the creation of tour-
ist attractions, improvement of visiting visa proce-
dures, and development of religious and historical
sites (Alshuwaikhat & Mohammed, 2017). Tourism
investment is important for long-run growth, and
an essential factor of developing a strategic growth
planning process concentrated on income determi-
nants (Du et al., 2016). Tourism and travel create
job opportunities and develop trades and booming
economy. The World Travel and Tourism Council
(2018) reported that the total contribution of the
travel and tourism sector to the global GDP and
employment growth represents 10.4% and 9.9%, re-
spectively. The growth of the tourism and travel
sector is expected to increase by 11.7% of the GDP
by 2028. Even though the growth of tourism not
only reflects positively and directly on industries
such as hotels, airlines, and travel agencies but also
has a positive indirect contribution to other activi-
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ties including the restaurant and entertainment in-
dustry (World Travel and Tourism Council, 2018).
Saudi Arabiais a primary destination for visitors to
the holy sites of Makkah and Madinah. Although
Saudi Arabia experiences great GDP growth, tour-
ism revenues contribution to the GDP is still low.
Tourism in Saudi Arabia needs more development
of railway transportation, airlines, accommoda-
tions, attractions, entertainment activities, amuse-
ment parks and theme parks activities (Ali, 2018).
Constructing smart cities along with convenient
and high-quality public services would improve the
diversification of the GCC economy (Saxena & Al
Tamimi, 2018). Tambo (2017) suggested that the
promotion and development of tourism and hospi
tality provided with a high level of quality of infra
structure and services are significant for the satis
faction of tourists and Makkah and Medina visitors.
Saudi Arabia aimed that tourism provides up to
10% of the GDP of Saudi Arabia, but contrasted to
just 3% today (Karantzavelou, 2019). Saudi Arabia
presents enormous potential for tourism and enter-
tainment in the region, which is granted with many
rich assets. Its demographic, geographic, social,
cultural, and economic advantages have allowed it
to gain a leading position in the world (Shabir &
Sharma, 2019). The economy of Saudi Arabia is de-
pendent on natural resources, such as petroleum,
and oil-based products, which face various chal-
lenges during the period of recession, emergency,
and oil price shocks in the international market
(Waheed et al., 2020). Travel and tourism contrib-
ute 10.30% to the global GDP (8 trillion USD), and
3.5% growth was recorded in 2019, while the world
economy’s overall growth rate was 2.5%. There
were 330 million jobs provided by the travel and
tourism sector, which is accounted for 10% of the
total jobs. Saudi Arabia reported the fastest grow-
ing (14%) economy in travel and tourism GDP in
2019, while 70% of the travel and tourism rely on
international spending, which is the lowest among
the top 20 countries in the world (World Travel &
Tourism Council, 2020). The World Travel &
Tourism Council and the Saudi Commission for
Tourism and National Heritage state that the pri-
vate sector of travel and tourism industry is expect-
ed to present Saudi Arabia as a top-five destination,
with 100 million domestic and foreign visits by
bringing vital domestic and foreign investment and
generating a million jobs. The tourism sector is one
of the most prominent sectors recognized to diver-
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sify the economy and is the source to attain the
Saudi Vision 2030. The number of tourists in Saudi
Arabia as Umrah and Hajj pilgrimage performers is
increasing every year. As per the Umrah Statistics
Bulletin (General Authority for Statistics, 2018), the
number of internal Umrah performers was
11,545,497, while 6,765,614 external visitors per-
formed Umrah pilgrimage in 2018. As per the Hajj
Statistics (General Authority for Statistics, 2019),
the number of Hajj performers is also increasing:
from 2,371,675in 2018 to 2,489,406 in 2019. Ibrahim
et al. (2021) explored the potential of travel and
tourism in Saudi Arabia and focused on tourism to
diversify the economy. The role of media in the de-
velopment of tourism is suggested to be backed by
the government. In addition, recreational facilities
and sports contests should be tourism spots.
Alsumairi and Tsui (2017) indicated the impor-
tance of low-cost carriers on tourism demand in
Saudi Arabia. It was suggested that the increase in
capacity of airlines would enhance the number of
international tourists in Saudi Arabia. Sherbini et al.
(2016) found that tourism is the major source of
government income in Saudi Arabia. Dinu (2017)
revealed that the travel and tourism industry pro-
vides jobs at a local and a worldwide level. Travel
and tourism are some of the most income-generat-
ing sectors in service industries. Yanet al. (2017) fo-
cused on Halal tourism by providing the facilities
of Shariah compliance hotels, prayer facilities, and
Muslim culture to attract Muslim visitors. The
overall development of the tourism industry re-
quires the consideration of Muslim and non-Mus-
lims tourists’ priorities and requirements. Hilmi et
al. (2020) explained that countries giving prefer-
ence to low carbon energy sources that affect the
economy of oil-exporting nations are forced to
search for new avenues to diversify their economy.
Jamel (2020) found that tourism positively affects
the economic growth of Saudi Arabia. CO, emis-
sions and financial development are favorable while
trade openness is negatively associated with tour-
ism development. However, CO, emissions, finan-
cial development, and trade openness enhance the
economic growth and development of Saudi Arabia.
Alalmai and Arun (2020) found that religious tour-
ism has a positive effect, while climatic conditions,
strict rules for foreign tourists, and lack of informa-
tion on tourist spots negatively affect Saudi travel
and tourism. Diversified tourism packages, adver-
tising of tourist spots, advanced information tech-

http://dx.doi.org/10.21511/ppm.19(2).2021.23

Problems and Perspectives in Management, Volume 19, Issue 2, 2021

nology, and infrastructure can enhance tourism in
Saudi Arabia. Religious restrictions, perception of
international tourists towards Saudi Arabia, and
weaker promotion of tourism are the robust barrier
in the path of development of Saudi tourism. Triki
(2019) suggested the economic growth and develop-
ment of Saudi Arabia by diversifying the economy
and focusing on religious travel and tourism. Given
the lack of tourism studies in Saudi Arabia, there is
a need to consider the role of the travel and tourism
sector in the sustainable economic development of
Saudi Arabia. In addition, it is crucial to analyze
problems and prospects of Saudi travel and tourism
to attain the objective of a thriving economy of
Saudi Vision 2030 and enhance the ranking of
Saudi travel and tourism universally.

2. AIM, OBJECTIVES
AND HYPOTHESES
OF THE STUDY

The study aims to find out the contribution of the
tourism sector in strengthening the Saudi econo-
my to achieve the goals of Saudi Vision 2030. The
objectives of the study based on primary and sec-
ondary data are as follows:

1. To specify the contribution of tourism reve-
nue to the GDP of Saudi Arabia.

2. To specify the trend of composition and con-
tribution of tourism revenue avenues of Saudi
Arabia.

3. To specify tourist satisfaction with tourism

services in Saudi Arabia.
2.1. Hypotheses of the study

Following are the hypotheses of the study formu-
lated to achieve the objectives of the study:

H)I: ‘There is no significant and perfect correla-
tion between tourism revenue and the GDP
of Saudi Arabia.

H2: 'There is no difference among the average

growth rate of the sources of tourism revenue
of Saudi Arabia.
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H,3: 'There is no significant incremental trend of
the contribution of all tourism revenue ave-
nues to the GDP of Saudi Arabia.

H4: ‘There is no significant dissatisfaction with
the essential services and facilities in Saudi
Arabia.

H5: Thereis no dissatisfaction with other services

and facilities in Saudi Arabia.

3. METHODOLOGY

This study is based on primary and secondary da-
ta obtained from the Saudi nationals, other resi-
dents, and available material on the websites of the
General Authority for Statistics of Saudi Arabia,
Saudi Arabia Monetary Authority (SAMA) and
the World Travel & Tourism Council. Trend anal-
ysis, as well as such statistical tools and techniques
like index numbers, correlation, and coefficient
variations (CV) were applied to analyze travel and
tourism data to obtain the contribution of the trav-
el and tourism sector in the Saudi economy, the
composition of tourism revenue, and movement
of tourism revenue avenues. An online question-
naire (Appendix B) was distributed and 272 re-
sponses were obtained. The results specified the
satisfaction of tourists with tourism infrastructure,
essential services, and facilities of Saudi Arabia.
Percentage and ranks are applied to analyze the
collected responses of tourist satisfaction with es-
sential and other services and tourism facilities in
Saudi Arabia. In addition, the percentage is applied
to analyze the occupancy of transport services and
hotels. Following formulas are applied to get the
trend (I.,), yearly fluctuations (I_,), average trend
growth rate (GR, ), variations among the average
trend growth rate (CV, . ), and tourism revenue
avenues weights (WLZ‘SM) of tourism data of Saudi
Arabia for the period from 2010 to 2018.

Fixed Base Index Numbers (1) =

value in current year

1)

" value in the base year

-100,

Chain Base Index Numbers (1.,)=

value in current year

@

= -100,
value in the previous year

280

Average Trend Growth Rate (GR AT) =

_ (Av.FBI)-100 0
~ AV.FBI

Coefficient of Variations of ATGR (CVATGR) =

_ Standard Deviation of ATGR

100,
Mean of ATGR

Tourism Revenue Avenues Weights (Wua) =

_ R4 00,
TTRA

TRA and TTRA are tourism revenue avenues and
total tourism revenue avenues, respectively.

3.1. Limitations of the study

The study is based purely on the primary and sec-
ondary data, as well as information taken from the
websites, and responses of the Saudi nationals and
expats regarding evaluation of the Saudi tourism
services and facilities. The primary data applied in
the study is only for a limited period (from 2010 to
2018) and the accuracy of the secondary data de-
pends upon the knowledge and experience of the
respondents towards Saudi tourism.

4. DATA INTERPRETATION
AND ANALYSIS

To fulfill the objectives of the study, analysis can
be divided into two categories: tourism and the
Saudi economy, and tourism satisfaction in Saudi
Arabia.

4.1. Tourism and the Saudi economy

Saudi Arabia is the fastest-growing travel and
tourism sector in the world. The relative study or
movement of tourism revenue with the Saudi GDP
explains the relative contribution to the economy.
The absolute amount of tourism revenue and the
GDP of Saudi Arabia are increasing year by year.
The tourism revenue of Saudi Arabia and the GDP
of Saudi Arabia has increased by 10% and 49% ap-
proximately (from 2010 to 2018). The increment
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trend of tourism revenue and the GDP of Saudi
Arabia explains the lowering of the contribution
of tourism revenue to the GDP of Saudi Arabia as
it was 5.65% in 2010 and becomes 4.21% in 2018.
In 2017, there was a yearly downfall in tourism
revenue (92.29) and negative yearly fluctuations in
the Saudi GDP in 2015 (86.50) and 2016 (98.57).
Therefore, the negative fluctuations in the GDP of
Saudi Arabia are not due negativity of the tour-
ism revenue. The correlation between the abso-
lute amounts of tourism revenue and the GDP of
Saudi Arabia is positive but not perfect (r = - 0.32)
for the period from 2010 to 2018. This reveals that
tourism revenue affects the GDP positively but not
perfectly. The yearly contribution of the tourism
revenue to the GDP of Saudi Arabia is only 5.65%
comparing to 4.21% for the period from 2010 to
2018. It means some other sectors contribute more
than the tourism revenue and enhance the GDP
of Saudi Arabia. The contribution of tourism reve-
nue to the GDP of Saudi Arabia is decreasing every
year since 2010 (Appendix A, Table Al). Thus,
there is no perfect correlation between tourism
revenue and the GDP of Saudi Arabia. Hence, H o
is accepted.

The composition and weight trend of sources of
tourism revenue explain the importance of in-
dividual sources of tourism revenue and their
comparative trend. Accommodation for visitors
(21.54%), food and beverages services (33.59%), air
transportation (26.98%) are the most contributing
avenues in tourism revenues in Saudi Arabia, while
railway transportation (0.18%), water transporta-
tion (0.02%), and cultural activities (0.48%) have
very low average contribution or weights in total
tourism revenue. The average trend of the growth
rate of the sources of tourism revenue of Saudi
Arabia is significantly different as the coefficient
of variation (1.86) is above 1. There is a significant
difference among the average growth rate of the
sources of tourism revenue of Saudi Arabia. The
average trend of growth rate (GR,,) of most con-
tributing avenues either negative (accommodation
for visitors = -14.15) or very low (food and bever-
age services = 1.51, air passenger transport = 0.18).
Hence, H 2 is rejected. The overall revenue of the
tourism sector of Saudi Arabia is in decline trend
as it was 100 (assumed) in 2016 comparing to 92
and 96 in 2017 and 2018 respectively (Appendix A,
Table A2). Accommodation for visitors, food and
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beverages activities, and air transportation are the
main sources of income for the tourism sector of
Saudi Arabia. Railway transportation, water trans-
portation, cultural activities, other special tourism
services, and sports and recreational activities are
the least revenue generated services in Saudi tour-
ism. Hence, fluctuations in the accommodation,
food and beverages services, and air transporta-
tion affect the revenues of the tourism sector of
Saudi Arabia (Appendix A, Table A2).

The contribution trend of tourism revenue avenues
to the GDP of Saudi Arabia explains the degree
and direction of the individual tourism revenue
avenues to the GDP. The growth trend of the major
contributors to tourism revenue i.e., accommoda-
tion for visitors (1.04% of GDP), food and beverag-
es services (1.57% of GDP), air transportation (1.27
% of GDP) is -17.44, -1.41, and 2.79, respectively.
Small contributors (< 0.25% of GDP) i.e., sports
and recreational activities (12.76%) and other spe-
cific tourism services (11.31%) contribute positive-
ly (Appendix A, Table A3). The average growth
trend of sports and recreational activities and
other specific tourism services is not affecting the
GDP positively because its average contribution to
GDP is 0.12% and 0.03% only. Therefore, there is
no significant incremental trend of the contribu-
tion of all tourism revenue avenues to the GDP of
Saudi Arabia. Hence, H 3 is accepted. There is a
proportionate decrement in the contribution of to-
tal tourism revenue to GDP seen in previous years.
The contribution of tourism revenue to GDP was
5.32%, 4.60%, and 4.21% in 2016, 2017, and 2018
respectively. As per data of the General Authority
for Statistics (2018), the local passenger transport
services (64.02%) are lesser utilized than the in-
ternational passenger services (80.25%) in Saudi
Arabia. The transportation and residential facili-
ties also play a vital role in the growth and devel-
opment of the travel and tourism of a nation. The
transportation and residential facilities of Saudi
Arabia are not fully occupied. In local transport
services, land transportation occupied capacity
(60.61%) and air transportation occupied capac-
ity (64.76%) is lesser occupied than the capacity
of the railway (91.67%) and water transportation
(85.71%) (Appendix A, Table A4). The room occu-
pancy in Saudi Arabia is enhancing but still below
70% of the total capacity for the period from 2010
to 2018 (Appendix A, Table A5).
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4.2.Tourist satisfaction in Saudi
Arabia

Tourist satisfaction refers to the satisfaction of
tourists in the context of tourism infrastructure,
services, etc., of a particular place, territory, or na-
tion. The overall satisfaction can be divided into
i.e. essential services and facilities, and other ser-
vices and factors.

Essential services and facilities refer to food,
health, residential, emergency, safety and securi-
ty, cleanness of tourist spots, washroom and toilet
facilities, communication (mobile and internet),
transportation facilities at tourist spots. Based on
tourism satisfaction in Saudi Arabia, 29%, 37%,
and 23% of tourists are strongly satisfied, satis-
fied, and neutral, while 8% and 3% of tourists are
dissatisfied and strongly dissatisfied with essential
services and facilities of Saudi tourism. The rank
analysis of tourists’ responses regarding essen-
tial services and facilities reveals that the overall
rank of the satisfied, strongly satisfied, and neutral
opinions is 1,2, and 3 respectively, while 4 and 5
are dissatisfied and strongly dissatisfied. In Saudi
Arabia, 66% of tourists are either strongly satis-
fied or satisfied, and 23% have neutral opinions
about essential services and facilities of tourism
(Appendix A, Table A6). Thus, there is no signifi-
cant dissatisfaction among tourists regarding the
essential services and facilities of tourism in Saudi
Arabia. Hence, H04 is accepted. In general, there
should be efforts to convert all the neutral, dissat-
isfied, and strongly dissatisfied tourists into satis-
fied or strongly satisfied by providing better food
(26% neutral), transportation (25% neutral), and
cleanness of tourist spots (24% neutral). Neutral
tourists should be made satisfied or strongly sat-
isfied. Washroom and toilet facilities (12% dissat-
isfied and 7% strongly dissatisfied) and cleanness
of tourist spots (11% dissatisfied and 5% strongly
dissatisfied) should be facilitated. Satisfied tour-
ists i.e., strongly satisfied and satisfied tourists
have a negative opinion on residential services,
washroom and toilet facilities, mobile, and inter-
net, transportation, and cleanness of tourist spots
(Appendix A, Table A6).

Other services, facilities, and factors comprise

beauty and pleasing services; shopping, sports,
and recreation, relaxation facilities; attitude or be-
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havior of residents, tourist guides and tourism in-
formation, nightlife, presence of hawkers and beg-
gars, etc. Based on tourism satisfaction in Saudi
Arabia, 28%, 36%, and 25% of tourists are strongly
satisfied, satisfied, and neutral, while 7% and 4%
of tourists are dissatisfied and strongly dissatisfied
with other services and facilities of Saudi tourism.
The rank analysis of the tourists’ responses regard-
ing other services and facilities reveals that the
overall rank of the satisfied, strongly satisfied, and
neutral tourists is 1,2, and 3 respectively, while
4 and 5 are dissatisfied and strongly dissatisfied
tourists. In Saudi Arabia, 64% of tourists are either
strongly satisfied or satisfied, and 25% have neu-
tral opinions about other services and facilities of
tourism (Appendix A, Table A7). Therefore, there
is no significant dissatisfaction with essential ser-
vices and facilities of tourism in Saudi Arabia.
Hence, H5 is accepted. Overall, there should be
efforts to convert neutral (25%), dissatisfied (7%),
and strongly dissatisfied (4%) into satisfied or
strongly satisfied tourists by providing guides and
tourism information (31% neutral), beauty and
pleasing services (27% neutral), sports and rec-
reational facilities (26% neutral), better nightlife
(8% dissatisfied), and touristic spots free from the
hawkers and beggars (8.5% dissatisfied). Tourists
in Saudi Arabia are strongly dissatisfied with the
presence of beggars and hawkers at tourist spots.
Satisfied tourists i.e., strongly satisfied and satis-
fied tourists have negative opinions about beauty
and pleasing services, shopping facilities, tourist
guides, and tourism information (Appendix A,
Table A7).

5. RESULTS

There is a positive but low degree (r=0.32) corre-
lation between tourism revenue and the GDP of
Saudi Arabia. Short-term or yearly fluctuations re-
veal the negativity (r=— 0.08) between the tourism
revenue and the Saudi GDP. The absolute amount
of tourism revenue and the GDP of Saudi Arabia
are increasing year by year. The tourism revenue
of Saudi Arabia and the GDP of Saudi Arabia has
increased by 10% and 49% approximately (from
2010 to 2018) (Appendix A, Table Al). Movement
of tourism revenue and the GDP analysis refers to
an increment of absolute tourism contribution in
the Saudi GDP while losing in a proportionate con-
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tribution. The average growth rate of major sourc-
es of tourism revenue either negative (accommo-
dation = -14.15%) or growth rate is very low (food
and beverages services = 1.51%; and air transporta-
tion = 0.18%). Overall, there is negativity (-4.32%)
in the tourism revenue avenues (Appendix A,
Table A2). All the negative growing trend tourism
revenues are related to either hotel facilities, trans-
portation, or other special tourism services. The
growth trend of the major contributors to tourism
revenue i.e.,accommodation for visitors (1.04% of
the GDP), food and beverages services (1.57% of
the GDP), air transportation (1.27 % of the GDP)
is -17.44, -1.41, and -2.79, respectively. Small con-
tributors (< 0.25% of the GDP) i.e., sports and
recreational activities (12.76%) and other specif-
ic tourism services (11.31%) contribute positively
but affect the GDP negligibly (Appendix A, Table
A3). The passenger transport services, hotel, and
associated facilities contribution trend are nega-
tive in Saudi Arabia. Passenger transport servic-
es in Saudi Arabia are not fully occupied (64.02%)
(Appendix A, Table A4) and the hotel occupancy
is below 70% (from 2010 to 2018) (Appendix A,
Table A5). The survey on the satisfaction of tour-
ists reveals that 29%, 37%, and 23% of tourists are
strongly satisfied and satisfied, while 8% and 3%
of tourists are dissatisfied and strongly dissatisfied
with the essential services of Saudi tourism. The
overall rank of the satisfied, strongly satisfied, and
neutral tourists regarding the essential tourism
services and facilities are 1,2, and 3 respectively,
while 4 and 5 are dissatisfied and strongly dissat-
isfied tourists. In Saudi Arabia, 66% of tourists are
either strongly satisfied or satisfied, and 23% have
neutral opinions about essential tourism servic-
es and facilities (Appendix A, Table A6). In Saudi
Arabia, 28%, 36%, and 25% of tourists are strongly
satisfied, satisfied, and neutral, while 7% and 4%
of tourists are dissatisfied and strongly dissatisfied
with other services and facilities of Saudi tourism.
The overall rank of the satisfied, strongly satisfied,
and neutral tourists regarding other tourism ser-
vices and facilities is 1, 2, and 3 respectively, while
4 and 5 are dissatisfied and strongly dissatisfied
tourists. In Saudi Arabia, 64% of tourists are either
strongly satisfied or satisfied and 25% have neutral
opinions about essential services and facilities of
tourism (Appendix A, Table A7). There is negativ-
ity seen in the accommodation facilities and their
level of services, and transportation facilities and
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their services. In Saudi Arabia, tourists are dissat-
isfied with residential services, washrooms and
toilets, mobile and internet, transportation, and
the cleanness of tourist spots. Viewing tourist sat-
isfaction regarding other facilities related to Saudi
tourism, the level of beauty and pleasing servic-
es, shopping facilities, availability of tourist guide
services is low. Hawkers and beggars are also a
considerable problem for tourists in Saudi Arabia.

6. DISCUSSION

Religious holy visits of Hajj and Umrah are
the main reason for national and internation-
al tourists to visit Saudi Arabia. Damanhouri
(2017) revealed that tourists visit Saudi Arabia
for social and cultural aspects. Visitors from all
around the world come to Saudi Arabia to per-
form Hajj and Umrah pilgrimages every year.
So, the holy cities of Makkah and Madinah are
the most visited places in Saudi Arabia. In Saudi
Arabia, tourism revenue is increasing absolute-
ly but lowering its contribution proportionate-
ly in the GDP (average growth of contribution
of tourism revenue to the GDP is -4.32% for
the period from 2016 to 2018). It indicates that
the Saudi GDP is enhancing its level more than
the level of tourism revenue. The major contri-
bution to average growth is very low and not
satisfactory i.e. accommodation/hotel services
(-17.44%), food and beverage services (-1.41%),
and air transportation (-2.79%). Thus, hotel
services and the air transportation are the main
avenues of consideration to enhance the contri-
bution of tourism revenue to the GDP of Saudi
Arabia. Transport services of Saudi Arabia are
not utilizing their full capacity (international
passenger capacity — 80.25%, local passenger ca-
pacity —-64.02%). In the local travel context, na-
tional air transportation (64.76%) and local land
transportation (60.61%) are the least utilized
options for transportations in Saudi Arabia. Ali
(2018), and Alsumairi and Tsui (2017) indicat-
ed the importance of low-cost transportation/
carriers and suggested the enhancements of the
airline capacity in Saudi Arabia. Due to the un-
availability of expected services of the tourists,
the occupancy rate of the hotel rooms is approx-
imately below 70% since the last decade. Yusuf
(2014) stated that the Middle East is the most
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underdeveloped tourism place in the world.
Abuhjeeleh (2019) revealed that many places in
Saudi Arabia are undiscovered and undisclosed.
Air and road transportation can start to explore
the undisclosed places and make them easily
reachable for tourists. In Saudi Arabia, world-
class residential facilities, food and beverages
facilities, and safety and security can enhance
satisfaction and attract more tourists. It will al-
so enhance the revenue of Saudi Arabia. Saudi
government can study the constraints of air
transportation and the reasons responsible for
the low air and land transportation rate to en-
hance their impact on the tourism revenue of
Saudi Arabia. Sport and recreational activities,
and other specific tourism services are the fast-
est growing avenues of Saudi tourism. In Saudi
Arabia, the satisfaction of most tourists is above
the average. However, the satisfied customers
have problems related to services i.e. residen-
tial services, washroom and toilet facilities, mo-

bile and internet, transportation, and cleanness
of touristspots. The cleanness of tourist spots,
and washroom and toilet facilities are also the
highlighting factors to enhance the level of sat-
isfaction. Other services, facilities, and other
tourism-related factors affect tourism negative-
ly i.e. beauty and pleasing services, shopping fa-
cilities, tourist guides, and tourism information.
Alalmai and Arun (2020) found that lack of
information on tourist spots negatively affects
Saudi travel and tourism. In addition, hawkers
and beggars are the factor that affects the tour-
ists at tourist spots. Food and accommodation
facilities, the need and requirement of tourists
regarding the transport services are considered
to enhance the contribution of overall tourism
revenue in the Saudi economy. Alshuwaikhat
and Mohammed (2017) stated that tourist at-
tractions, simple visiting visa procedures, and
the development of religious and historical sites
enhance tourism revenue.

CONCLUSION

The study focused and outlined the trend of composition and contribution of tourism revenue to the
GDP of Saudi Arabia, and tourist satisfaction with essential and other services and tourism infrastruc-
ture in Saudi Arabia in attaining the objectives of Saudi Vision 2030. The tourism revenue of Saudi
Arabia enhances absolutely but is not proportional to the GDP. The growth of major contributors of
tourism revenue is either low or negative i.e. accommodation, food and beverages services, and air
transportation. The contribution of accommodation, food and beverages services, air transportation,
and railway transportation is negative due to the low enhancement of absolute amount comparatively
to the GDP in Saudi Arabia. In general, tourists in Saudi Arabia are either strongly satisfied or satisfied
with the essential services and facilities of tourism. Only residential facilities and safety and security
are the services that lower the satisfaction of tourists. Dissatisfied and strongly dissatisfied tourists” pro-
portion is negligible and very low in Saudi Arabia. In addition, regarding other services and facilities,
tourists in Saudi Arabia are either strongly satisfied or satisfied. Only shopping facilities, tourist guides,
and tourism information are the services that lower the satisfaction of tourists. Saudi government can
take some steps to provide excellent residential, accommodation, and food services to boost the level
of tourist satisfaction. In its turn, it will also enhance the level of international air transportation, local
land transportation, and utilize the capacity of hotel occupancy. It is essential to enhance the satisfac-
tion of tourists with washroom and toilet facilities, mobile and internet, transportation, and cleanness
of tourist spots. Beauty and pleasing services, shopping facilities, tourist guides, and tourism informa-
tion are the other factors that attract and enhance the satisfaction of tourists. Tourist spots must be free
from beggars and hawkers who create the nuisance in the leisure of tourists. Additionally, to achieve
the objective of the thriving economy of Saudi Vision 2030 and to attract more tourists, the government
may focus on providing a variety of services as per the economic level of the targeted tourists, and soften
visiting visa procedures and fees. Limited availability of primary data regarding travel and tourism of
Saudi Arabia and unwilling responses of some respondents are the limitations of the study. There is
further research scope available in the Saudi tourism sector based on the contribution of inbound and
outbound tourism in the Saudi economy.
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APPENDIX A

Table Al. Revenue and its contribution to the GDP and relative movement (million Riyals)
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Source: General Authority for Statistics (2021) and SAMA (2020)

: . Trendof Yearly Yearly Trend of
‘ i Revenue % : ¢ Trend of : . . .o
Year | Revenue GDP . toGgDp  'evenue . .. () fluctuations in : fluctuationsin : revenue %
‘ 1) rs' i Revenue (I ) GDP (1) to GDP
111920988 1980777369 100.00

2949456868

Note: GDP at producers’ value and at current price.

Table A2. Weights and composition trend of tourism revenue in Saudi Arabia (million Riyals)

Source: General Authority for Statistics (2021).

Economic
No. oy 2006 I, W, 207 I, W, 2018 I, W, AV, GR,
1 Accommodation 38282356 | 100 | 29.76 | 20596450
§Food and :

139657622
beverageserVICes

i Railway
i transportation

217236

Road
transportation

3171309

i Water
i transportation

Transport agencies
8 :andreservation
services

Sport and
recreation
activities

i Other specific
touristic services

Total/average

227842

¢ 4260046

Coefficient of variation of average trend of growth rate (GR )

© 41511456 |
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Table A3. Contribution trend of tourism revenue avenues to GDP of Saudi Arabia (million Riyals)

Source: General Authority for Statistics (2021).

: : : : : i L Aw
. % Contr. - % Contr. % Contr. Av. of _Growth
No. : Economic activit 2016 tio2017 t2018 i % Contr:
: v . ToGDP | ' ToGDP | ToGpp 22T contr,
: : : : : : To GDP
1 :Accommodation 38282356 1.58 20596450 0.8 | 21741578 |
2 Food and beverage services 39657622 41511456 43441046
3 Railway transportation 4 227842 0.01 238077
4 Road transportation 3171309 0.13 4260046 0.16 4507727
5 %Watertransportaﬁon 19731 0 24617 0 26155
6 §Airtransportau’on 33202048 32787596 © 34143347
7 Rentoftransport 6919160 7233393
g | Iransportagencies and 7037524 7236799
reservation services
9 Cultural activities 481391 628313 657880
10 i Sportand recreation activities 1817546 3930445 4065610
802316 0.03 845275 |
. 118725764 4.6 124136887
GDP 12418508280 i 100 2582198416 100 2949456868
Table A4. Transport services in Saudi Arabia
Source: General Authority for Statistics (2018).
Number of . :
. Operating Number of .
: available Number of . Number | Operating
: . : . R ‘ rate of available ‘
No. : Transport services : seats for i international : . X : of local : rate of local
: " international | passengers international | seatsfor assengers | flights (%)
! passang flights (%) . local flights = Pa°°€ngers . Tights o
flights : :
1 Railway - - - 2400123 2223143 91.67
2 iland 6014235 5142114 84.86 42459533 25725836 60.61
3 %Water 911422 855100 88.89 700565 633788 85.71
4 Ar 61024545 48532146 79.48 75265744 48765890 64.76
Total 67950202 54529360 80.25 120825965 77348657 64.02
Table A5. Hotel room occupancy in Saudi Arabia
Source: Statista (2020).
Year 2010 2011 2012 2013 2014 2015 2016 2017 2018
Room occupancy ratio (%) 59.2 63 64 65.2 66 67 68 64 66.6
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Table A6. Tourists’ responses about essential services and facilities of Saudi Arabian tourism

Source: Authors’ elaboration.

No. Variables ::;T;g;z Satisfied Neutral Dissatisfied Strongly dissatisfied
(Rank) (Rank) (Rank) (Rank) (Rank)
1 :Food services 78 (2) 102 (1) 70 (3) 15 (4) 7(5)
; Hea|th o o e U S 16(4) ................................... 10(5) .....................
; .‘R.e.;‘denﬁal o o i S 19(4) 5 (5) ......................
. “'Eﬁ;;rgency . o o PR S 15(4) ST A 7 (5) ......................
5 f::iltc‘/ez”d security 117 (1) 82(2) 49 3) 19 (4) 5(5)
. N\'/\./;s"hroom . . o I 33(4) .................................. 18(5) .....................
. "M;g“e SR o it P 20(4) .................................. 13(5) .....................
. .}.r;r,]‘sportaﬁon o et T S 19(4) ST A 7 (5) ......................
9 L"e‘;rr'fnzcszp"ts 70(2) 95 (1) 65 (3) 29 (4) 13 (5)
Average/ Rank/ 79 (2) 29% 101(1) 37% 62 (3) 23% 21(4) 8 % 9(5) 3%
Percentage

Table A7. Tourists’ responses about other services, facilities and related factors of Saudi Arabian
tourism

Source: Authors’ elaboration.

No.

Variables

Strongly

Beauty and pleasing services

1

) Attitude and behavior of local
residents

3 i Shopping facilities

4 i Sportsand recreation facilities

5 Tourist guides and tourism
information

6 Liking the presence of hawkers
and beggars

7 Nightlife

8 i Relaxation facilities

Average/ Rank/ Percentage

: Strongly i Satisfied Neutral Dissatisfied
satisfied (Rank) (Rank) (Rank) (Rank)
‘ 67 (3) C101(1) 74 (2) 19 (4)
77 (2) 110 (1) 64 (3) 15 (4)
67 (2.5) 109 (1) 67 (2.5) 20 (4)
75 (2) 93 (1) 70 (3) 24.(4)
73 (3) 89 (1) 84 (2) 19 (4)
77 (2) 87 (1) 69 (3) 23 (4)
80 (2) 98 (1) 59 (3) 21 (4)
88 (2) 99 (1) 54 (3) 20 (4)
75(2) 28% 98 (1) 36% 68(3) 25% 20(4) 7%

dissatisfied (Rank)

11(5)
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APPENDIX B. QUESTIONNAIRE ON ESSENTIAL AND OTHER
TOURISM SERVICES AND FACILITIES IN SAUDI ARABIA

Respected respondents,

The following questions are designed to fulfill the objectives of the study about the tourist satisfaction with
TOURISM services available in Saudi Arabia. The responses will be analyzed for study purposes only.

Please, give your responses (1 to 5) for:

Strongly Agree = 1, Agree = 2, Neutral = 3, Disagree = 4, Strongly Disagree =5

Variables (Services)

Response (1 to 5)

| am satisfied with food services during travel.

| am satisfied with health services during travel.

| am satisfied with residential / accom

I am satisfied with beauty and pleasing services

| am satisfied with attitude and behg'y

| am satisfied with washroom and toilet facilitie

| am satisfied with sports and recreati

| am satisfied with transportation facilities duri

| am satisfied with touristic spots clean

| do not like presence of hawkers ar)‘d‘ b

I am satisfied with the nightlife during

| am satisfied with relaxation facilities during travel.

Google link to the Saudi tourism questionnaire: https://docs.google.com/
forms/d/leow_LN3HFAVFP1ztsel3gkUliigbYpZwMGvUaoSbD-Q/edit
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