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Amer Mohd Al_hazimeh (Jordan), Raed Walid Al-Smadi (Jordan),
Arkan Walid Al-Smadi (Jordan)

FUTURE TRENDS IN FINTECH
AND SUSTAINABILITY:
EMPIRICAL STUDY

Abstract

This study delves into the potential direct impact of Fintech adoption, regulatory en-
vironment, technological infrastructure, and customer trust on the competitiveness
of Fintech solutions. The study employs a questionnaire to gather data from 228 re-
spondents in Jordan aged 18 or older, who were aware of Fintech and were selected
through social media and other relevant channels. The outcomes from the Smart PLS
path analysis reveal that Fintech adoption significantly impacts the competitiveness of
Fintech solutions, supported by regulatory influence and technological infrastructure.
Customer trust is crucial, fostering competitiveness through security, transparency,
and reliability in Fintech services. Notably, the study contributes theoretical insights by
underscoring the pivotal role of cultural acceptance in the dynamics of Fintech adop-
tion and trust. From a practical standpoint, the findings suggest the formulation of
tailored strategies for diverse markets, with an emphasis on trust, and an adaptation of
product development to align with cultural nuances. However, the study acknowledges
limitations and underscores the importance of longitudinal and comparative research
to comprehensively grasp the cultural influences on Fintech.

Keywords Fintech adoption, regulatory environment, technological
infrastructure, customer trust, competitiveness of
Fintech solutions

JEL Classification G10, G21

INTRODUCTION

A critical transformation in the financial services industry is taking
place through a combination of new technologies and classic servic-
es, based on a new form of financial technology, often referred to as
‘Fintech’. The fusion of technologies and financial services has led to
the development of new solutions for financial transactions, known
for their disruptive characteristics. Fintech has revolutionized finan-
cial systems across the globe, providing innovative ways for tradi-
tional financial firms to compete and operate. Due to the fast-grow-
ing digitalization of the world, Fintech has already become ubiqui-
tous, which impacts the chances and opportunities of incumbent
financial institutions to adopt Fintech strategies. Understanding the
adoption of Fintech strategies becomes crucial to understanding the
dynamic landscape of the global financial industry. Fintech strate-
gies are changing the traditional ways that financial entities conduct
their business due to the recently developed technologies, includ-
ing distributed ledger technology, also known as blockchain, artifi-
cial intelligence, smart contracts, cryptocurrencies, and digital pay-
ments such as digital wallets, among others. Blockchain, for example,
has been considered a basic technology to many Fintech companies
and innovative financial institutions. Understanding the adoption of
Fintech strategies is highly important to comprehend the pathway of
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the financial industry moving to innovations and technological adeptness. Importantly, competitive
dynamics have been observed in the Fintech industry both among startups and traditional estab-
lished financial institutions.

The competitive Fintech market necessitates a deep understanding of factors contributing to the suc-
cess of solutions offered. This understanding is crucial for devising informed strategies to ensure sus-
tained relevance and success amidst rapid evolution. Additionally, sustainability has emerged as a cen-
tral theme in shaping the future of finance. Despite the global acknowledgment of Fintech’s impact on
competitiveness, there remains a notable gap in understanding its implications within the Jordanian

financial landscape.

1. LITERATURE REVIEW
AND HYPOTHESIS
DEVELOPMENT

At the intersection of finance and technology, the
primary theories guiding Future Front Finance
are drawn from finance, technology adoption, and
strategic management. By applying innovation dif-
fusion theory to examine Fintech strategy adop-
tion, this study provides insights into how these
novel strategies are spread and adopted across
the financial sector (Ho, 2022; Yuen et al., 2021).
Rogers’ diffusion of innovations theory serves
as a basis for understanding how new ideas, spe-
cifically Fintech solutions, are adopted over time
(Jamshidi & Kazemi, 2020). Strategic management
theories, specifically those related to competitive
advantage and organizational adaptation, serve as
our foundation in assessing the competitiveness
profile of the Fintech sector (Ng et al., 2023). This
includes the resource-based view, which contends
that the unique resources and capabilities of firms
lead to competitive advantage. Within the Fintech
context, examining how firms leverage technolog-
ical resources and capabilities sheds light on the
competitive forces driving growth and evolution
in this sector (Boratynska, 2019; Alsmadi, 2020;
Alghusin, 2020).

Additionally, the theoretical framework utilizes
the theory of sustainability to explore the role
that Fintech solutions can play in achieving eco-
nomic, social, and environmental goals at the
same time (Atayah et al., 2023). More specifically,
profit, people, and the planet are interlinked in
the triple bottom line theory and serve as a guid-
ing framework. This is especially important since
Fintech developments not only shape changes to
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transactions in the financial sector but also have
implications for broader social and environmen-
tal issues (Pandiangan et al., 2022). Drawing on
the Jordanian context, the theoretical framework
is extended to include Hofstede’s theory of cul-
tural dimensions. This cultural context serves as
a framework through which the values, attitudes,
and beliefs in a certain society can be explored to
understand how these can influence the readiness
to adopt Fintech, build customer trust, and thus
ultimately lead to competitiveness.

1.1. Fintech adoption
and competitiveness of Fintech
solutions

Fintech adoption is how people, businesses, and fi-
nancial institutions embrace, implement, and sub-
sequently use financial technologies (Fintech) in
their everyday financial activities. It refers to the
extent to which financial innovations have been
adopted by players in the financial services space.
Broader definitions describe it as openness to new
and disruptive financial technologies and users’
willingness to use new and innovative techno-
logical solutions that aim to improve, simplify, or
revolutionize traditional ways of financial services
delivery (Singh et al., 2020). Various studies point
to the fact that the adoption of Fintech innovations
helps to give shape to the competition landscape of
the finance sector (Jarvis & Han, 2021). Adapting
to Fintech innovations can impact the competi-
tive landscape in the finance sector, as per Rogers’
diffusion of innovations theory (Mochama, 2021).
One study notes: “The pace of adoption of these
alternate finance technologies not only shapes the
competitive landscape of the finance sector, but
also alters the very nature of finance of people”
(Dwivedi et al., 2021). Fintech innovation for the
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finance sector has been described as essentially
aimed at “enhancing operational efficiency and,
more importantly, introducing customer-centric
innovative solutions” (Niemeld, 2019). Niemela
(2019) raises the question of how quickly Fintech
solutions can be adopted by traditional financial
institutions and existing market players as op-
posed to by flexible startups. The answer lies in the
fact that the adoption of Fintech solutions by both
banks and market players on a large scale has ush-
ered in a new age of competition characterized by
“relentless innovation, improved user experience,
and unique services (SalemOudat, 2019).

1.2. Regulatory environment
and competitiveness of Fintech
solutions

Demirel and Kesidou (2019) define the regulato-
ry environment as the comprehensive set of laws,
rules, regulations, and governmental policies that
delineate and direct the conduct and operations
of individuals, organizations, and industries with-
in a specific jurisdiction. This would provide the
legal guidelines and standards which dictate the
bounds of what firms are permitted to do, what
they must do when conducting operations, and
how they must navigate the interactions with oth-
er stakeholders in their pursuit of achieving their
mission within the boundaries established by
that specific sector of the economy. For the case
of Fintech firms, regulatory frameworks are often
referred to in the literature as critical to determin-
ing the parameters and limitations in terms of
how Fintech firms can enter the market, how they
can conduct their operations, and how they can
position their competitive advantage. Ringe et al.
(2020) draw attention to how firms operating in
emerging economies navigate regulatory concerns
and how these play a paramount role in establish-
ing entry to the market, the approach to the con-
ducting of operations, and the way in which they
carve out their competitive position in the market.

Scholars argue that a favorable regulatory envi-
ronment is one that plays a crucial role in shaping
the nature of innovations by providing legal and
institutional support for Fintech firms to flourish,
as argued by Goo and Heo (2020). On the other
hand, if firms are subject to regulatory uncer-
tainty or constraints, then this may play a critical
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role in limiting the scale and scope of growth for
those firms as well as how they shape their com-
petitiveness and capacity to navigate within a cli-
mate of uncertainty. As an illustration, Fenwick
and Vermeulen’s (2020) study examines the role
of regulation and concludes that firms can foster
high levels of market confidence with the poten-
tial to increase the likelihood that consumers and
investors feel comfortable adopting Fintech solu-
tions. This would, in turn, lend support to Fintech
firms by offering a regulatory environment that is
growth-friendly for the sustainability and overall
competitiveness of the sector. Conversely, the reg-
ulatory environment may be so stringent as to bind
firms by anachronistic rules that fail to capture the
dynamism of markets, thus having the potential
to constrain their capacity to respond to market
shifts and, as such, limiting their competitive edge
vis a vis traditional financial firms, as Nicholls
(2019) argued. Similarly, Al-Omoush (2020) and
Oudat (2020) provide critiques of regulatory con-
straints that can limit firm competitiveness.

1.3. Technological infrastructure
and competitiveness of Fintech
solutions

On the other hand, technological infrastructure
refers to the general framework of hardware, soft-
ware, networks, and digital systems that enables
the efficient and effective use of IT resources
by an organization, an industry, and a society
(Bernards & Campbell-Verduyn, 2019). It is criti-
cal in enabling the delivery of technological ser-
vices, including communication, data processing,
and the execution of a myriad of digital functions
(Thacker et al., 2019). In the context of Fintech
and other technological ecosystems, technological
infrastructure can refer to the integrated mix of
physical and virtual components required in the
design, development, and deployment of digital
solutions (Jayalath & Premaratne, 2021). In the
context that this study will mostly discuss the case
of Fintech ecosystems, technological infrastruc-
ture, which includes hardware, software, connec-
tivity, and digital frameworks, acts as a critical
driver of Fintech providers’ instrumental capabili-
ties and competitiveness (Haddad & Hornuf, 2019;
Alsmadi, 2019). Mangana (2022) notes that strong
technology infrastructure is the first step to enable
the local development of Fintech solutions, pre-
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serving the competitiveness of Fintech. General
research stresses the need for reliable and modern
capabilities of data processing, secure communi-
cation paths, and scalable platforms that improve
the efficiency and reliability of Fintech services
while also enabling Fintech firms to develop and
deploy sophisticated solutions that, in turn, en-
able them to become more competitive. Rovira
and Buritte (2021) look beyond the traditional
discussion of Fintech in a peripheral country like
Malta and situate it in the context of European in-
novation policies and the Digital Single Market.
General research stresses the need for reliable and
modern capabilities of data processing, secure
communication paths, and scalable platforms that
improve the efficiency and reliability of Fintech
services, while also enabling Fintech firms to de-
velop and deploy sophisticated solutions that, in
turn, enable them to become more competitive
Still, in a wider view of Fintech, Reyes-Mercado
(2021) seeks to provide a global picture of how the
heterogeneity in technological infrastructure in-
fluences the competitiveness of Fintech solutions
across markets, arguing that the variability in
technological infrastructure impacts firm perfor-
mance as it influences both the speed of adoption
of Fintech and the success of users’ experiences
and innovative efforts. The author finds that areas
in which the technological infrastructure is devel-
oped and responsive are more likely to foster a vi-
brant and innovative Fintech ecosystem.

1.4. Customer trust
and competitiveness of Fintech
solutions

Customer trust is the resource that customers rely
on to develop and maintain a business relationship
(Firman et al., 2021). Underpinning the customers’
expectations of faith, reliance, or confidence in a
brand, product, or service provider, customer trust
is an ephemeral and evolving phenomenon, that
exists through the customers’ ongoing interactions
and experiences with the brand or the provider
and is fulfilled by the expectation of the business
keeping its promises, upholding the integrity and
doing whatever is right by the customers (Bozic &
Kuppelwieser, 2019). Considering that in the digi-
tal world, people are bombarded with the speed of
information, which means they also have an over-
whelming number of informed choices on products
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and services available for them to consume (Zhang
et al.,, 2019), the significance of customer trust is
paramount, especially for the finance industry. In
Fintech (Financial Technology), for instance, rela-
tionships between customer trust and the competi-
tiveness of Fintech solutions are usually the key top-
ics in contemporary literature (Broby, 2021). Unlike
the physical financial transactions of the traditional
form of banking, where the aspect of trust between
two banking parties has always been firmly rooted
in the financial journeys we carry out (Albayati et
al., 2020), in Fintech, people’s interactions with fi-
nancial services are redefined by digital solutions.
Customer trust has always been a foundational part
of financial transactions, but as Fintech solutions
bring to the market new and innovative ways to
engage in digital financial transactions, the estab-
lishment and maintenance of trust can help deter-
mine the competitiveness of Fintech innovations
(Dawood et al., 2021). As Fintech solutions evolve,
customer trust often emerges as the key variable
that determines the competitiveness of these solu-
tions. Customer trust, for example, goes beyond
the security of transactions but also concerns the
transparency of the transaction (or lack thereof),
the perceived ethical behavior of Fintech provid-
ers, and providers’ reputation (that is, the extent to
which Fintech providers are perceived as reliable).
Alkhwaldi et al. (2022) stated that: ‘As Fintech so-
lutions become more secure and transparent, cus-
tomer trust can itself become competitive, as cus-
tomer loyalty and positive word-of-mouth can give
them an edge over competitors.

The objective of this study is to analyze Fintech
Adoption, Regulatory Environment, Technological
Infrastructure, and Customer Trust as they relate
to the Competitiveness of Fintech Solutions under
the unique economic backdrop of Jordan. The ob-
jectives of this study are to review different dimen-
sions of Fintech in Jordan and to provide insights
to inform strategic decision-making for private
and public sector local stakeholders in financial
services. Due to a lack of localized knowledge in
academic and professional discourse, this paper
seeks to fill the gap by providing insights into dif-
ferent dimensions of Fintech in Jordan. Therefore,
it can posit the following hypotheses:

HI: Fintech Adoption significantly impacts
Competitiveness of Fintech Solutions.

http://dx.doi.org/10.21511/imfi.21(3).2024.05
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Fintech Adoption

Regulatory Environment

Competitiveness
of Fintech Solutions

Technological Infrastructure

Customer Trust

Figure 1. Research model

H2: Regulatory Environment significantly im- 2. RESEARCH METHODOLOGY
pacts Competitiveness of Fintech Solutions.
2.1. Measurement and development

H3: Technological Infrastructure significantly of the instrument
impacts Competitiveness of Fintech Solutions.
The research constructs were assessed using items
H4: Customer Trust significantly impacts derived from relevant literature sources (see Table
Competitiveness of Fintech Solutions. 1), encompassing Fintech adoption, competitive-
ness of Fintech solutions, regulatory environment,
Figure 1 shows the research model for this study technological infrastructure, and customer trust.
as well as all the relationships between the study
variables. Table 2 shows the construct and measures for the
study variables.

Table 1. Measures sources

Construct Items References

Competitiveness of Dwivedi, P., Alabdooli, J. I, & Dwivedi, R. (2021); Romanova, I., Grima, S., Spiteri, J., & Kudinska, M.

Fintech Solutions 3 (2018).
Customer Trust 3 Danesh, S. N., Nasab, S. A, & Ling, K. C. (2012); Setyadi, R., Rahman, A. B. A., & Subiyakto, A. (2019).
) . Tun-Pin, C., Keng-Soon, W. C., Yen-San, Y., Pui-Yee, C., Hong-Leong, J. T., & Shwu-Shing, N. (2019);
Fintech Adoption : 3 Setiawan, B., Nugraha, D. P, Irawan, A., Nathan, R. J., & Zoltan, Z. (2021).
Regulatory 3 Pandian, G. S., Jawahar, N., & Nachiappan, S. P. (2013); Gavora, P., Jakesovd, J., & Kalenda, J. (2015).
Environment
Technological i 3 i Chanopas, A., Krairit, D., & Ba Khang, D. (2006); Freitas, A. L. P, Monteiro, G. A. P, & Costa, H. G.
Infrastructure : : (2018).

Table 2. Construct and measures

Construct . Code Items

i To what extent do you believe that Fintech solutions offer innovative features compared to traditional

CF1 i, ) .
¢ i financial services?
Competitiveness of S - e e ; e e :
. P ) H i How competitive do you find the pricing of Fintech solutions in comparison to traditional financial
Fintech Solutions { CF2 i
; i products?
i CF3 iInyouropinion, how well do Fintech solutions keep up with or surpass industry standards and trends?
T i How confident are you in the security measures implemented by Fintech solutions to protect your
i financial information?
Customer Trust i CT2 iHow trustworthy do you find the customer support and service provided by Fintech companies?
cT3 i To what extent do you believe Fintech companies are transparent about their terms, conditions, and

i privacy policies?

http://dx.doi.org/10.21511/imfi.21(3).2024.05 55
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Table 2 (cont.). Construct and measures

Construct Code Items
..... FA1 How likely are you to recommend Fintech solutions to your peers or colleagues?
Fintech Adoption FA2

_FA3

RE1

i To what extent do you believe regulatory policies support or hinder the growth and innovation of

R | RE2
csu atory i Fintech companies?
Environment G TP
RE3 i How well do you think Fintech companies adhere to regulatory standards and compliance
A C L
™ How satisfied are you with the speed and efficiency of technological processes within Fintech
OO et
Technological I i To what extent do you believe Fintech companies leverage cutting-edge technologies to enhance their
Infrastructure H;‘ggryices? """"""""""""""""""""""""
13 i How user-friendly do you find the technological interfaces and platforms provided by Fintech

i solutions?

2.2. PLS measurement model findings

Through AVE (Average Variance Extracted) and
Cronbach’s Alpha scores, one can evaluate the in-
ternal coherence and external robustness of the
latent variables. Elevated AVE and Cronbach’s
Alpha values suggest the latent variables possess
sound validity and reliability, suitable for effective-
ly examining the research propositions. The AVE
values represent the proportion of variance cap-
tured by a latent variable, with values surpassing
0.5 signifying robust external validity. Meanwhile,
Cronbach’s Alpha values reflect the internal con-
sistency of the latent variables, with values over 0.7
denoting reliability. This suggests that the study’s
latent variables are internally consistent and ex-
ternally valid, thus apt for reliably probing the re-

Table 3. Validity and reliability estimates

search propositions. Table 3 represents the validity
and reliability estimates.

2.3. PLS structural model findings

The links between the present research variables
are demonstrated by the study’s inner SEM-PLS
model, which explores the interrelationships
among the latent variables. Table 4 illustrates the
amplitude and relevance of these linkages by ex-
hibiting the Beta values, T-Statistics, and P-Values
of the route coefficients, as reported by Hair et
al. (2017). At a significance level of 0.05, the inner
SEM-PLS model findings justify all research hy-
potheses in this study. These findings point to the
interdependence of the factors. This evidence not
only supports the study’s findings but also pro-

Cronbach’s Composite reliability Composite reliability

Average variance

alpha (rho_a) (rho_c) extracted (AVE)

Compeunveness of Fintech 0716 0718 0.841
Solutions
Customer Trust 0.701 0.711 0.799
Fintech Adoption 0.731 0740 _ 0.847
Regulatory Envirow """ 0.810 0.806 0.889
Technological Infrastructure 0.881 0.811 0.874
Table 4. Path coefficients — mean, STDEV, T-values, P-values

: Original sample : T-statistics ¢ Hypothesis

: J P : :P-values: yp

: (0) : (|O/STDEV]) : : Result
_Fintech Adoption - Competitiveness of Fintech Solutions 60120 3.823 0.000 : Supported
_Customer Trust - Competitiveness of Fintech Solutions 0122 1573 0.016 : Supported
Regul_atory Environment - Competitiveness of Fintech 0114 1810 0.040 Supported
SO O e ST SO S
l’ilc:gcc))rl]zglcal Infrastructure - Competitiveness of Fintech 0122 1657 0.024 Supported
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vides important insights for those creating legis-
lation and doing research on Fintech uptake. The
route coeficients are shown in Table 4.

3. DISCUSSION

The study focused on the impact of Fintech adop-
tion on the competitiveness of Fintech solutions
since data analysis showed that financial technol-
ogy adoption affects the competitive advantage of
Fintech solutions as explained by other scholars,
while other studies had supported the importance
of Fintech adoption on the competitiveness of
solution (Dwivedi, 2021; Mochama, 2021). Since
this impact of Fintech adoption on the competi-
tive capability of firms in the finance sector has
been emphasized by scholars, Fintech adoption
has been defined as involving and using finan-
cial innovations in the daily activities of financial
transactions of individuals and groups of differ-
ent communities as explained in this study. The
role of Fintech adoption in determining the speed
of change in the financial market and the impact
of using financial innovations on financial trans-
actions has been emphasized by Jarvis and Han
(2021). Therefore, this study has applied Roger’s
theory of diffusion of innovation to this analysis
because it explained the use of financial innova-
tions by the general public, resulting in the be-
havioral changes in the use of fintech solutions of
studying the impacts of innovation by Mochama
(2021). According to Dwivedi et al. (2021), Fintech
adoption does indeed shape the direction and
speed of development finance than the conven-
tional one. The role of Fintech adoption in shifting
financial services from a traditional way of deliv-
ering them toward a more efficient and customer-
centric approach cannot be understated. The huge
effect of Fintech adoption has been shown by other
researchers as evidenced by Niemeld (2019), Hasan
(2021), Kasasbeh (2022), Marwan and Alzoubi
(2022), Norman et al. (2013), and Rabaai (2022).

However, this study confirms the importance of
the regulatory environment in relation to Fintech
competitiveness. This aligns with the broad defi-
nition of regulatory environment by Demirel and
Kesidou (2019) as an ‘umbrella term that includes
laws, rules and policies governing conduct with-
in a given jurisdiction’. Ringe and Christopher

http://dx.doi.org/10.21511/imfi.21(3).2024.05

(2020) examine how heterogeneous regulatory en-
vironments affect market entry, ‘operating Fintech
firms. Goo and Heo (2020) also argue that a regu-
latory environment supportive of innovation fol-
lows from the overarching idea that Fintech can be
described in terms of traditional business process-
es enhanced using tech. Fintech offers a means to
achieve cost savings and improved service deliv-
ery, making it a competitive option for a regulato-
ry environment that seeks to deliver efficient ser-
vices. Meanwhile, Fenwick and Vermeulen (2020)
argue that for Fintech to thrive, regulators need to
find a way to co-create markets that endorse inno-
vation and are acceptant of failures as part of the
nature of business. This is presaged by Kim (2023),
emphasizing how regulatory ambiguity can hin-
der Fintech growth. The broader literature points
to a healthy ‘ecological niche’ being facilitative for
Fintech’s growth and provides supportive signals
to stimulate continuous innovation. Shields et al.
(2022) add to this narrative by reporting on reg-
ulatory tightening and high-cost compliance re-
quirements as barriers to growth for Fintech inno-
vation. As an extension of this discussion, it can be
argued that a strict or backward-looking regulato-
ry environment can be less agile than traditional
institutions (Nicholls, 2019) and so this can affect
competitiveness, which is consistent with the find-
ings of Al-Gasaymeh (2022), Alhawamdeh (2022),
Al-Okaily, (2023), Alrawashdeh (2023), Alsmadi
(2023), and Alzoubi (2022).

The findings also point to the vital role of techno-
logical infrastructure in shaping the competitive-
ness of Fintech solutions, consistent with previ-
ous findings that it is foundational (Bernards &
Campbell, 2019; Thacker, 2019; Thacker & Ramia,
2019). The technological infrastructure, as ex-
plained, is the foundation of Fintech capabili-
ties: hardware, software, connectivity, and digi-
tal infrastructures (Jayalath & Premaratne, 2021).
When there is a robust technological infrastruc-
ture, innovation is enhanced, and Fintech com-
panies sustain competitive advantages (Mang’ana,
2022). More effective processing of data and more
secure communication channels make Fintech
services more effective, including being scalable
which makes them more competitive (Haddad &
Hornuf, 2019; Jarvis & Han, 2021). A study on the
Fintech landscapes in EU and Asian countries by
Reyes-Mercado (2021) has also found consistent
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evidence regarding the role of technological in-
frastructure being foundational, and the competi-
tive implications. When a region is supported by
a robust technological infrastructure, it fosters a
vibrant Fintech landscape where Fintech compa-
nies are less inhibited, and hence, adoption is fast-
er, user experience is better, and innovative capac-
ity increases. The results have shown that the role
that technological infrastructure plays is indeed
foundational in determining the competitiveness
of Fintech solutions, across different markets.

Customer trust was found to be highly critical in
determining the competitiveness of Fintech so-
lutions, which is the contention by Dawood et al.
(2021) that customer trust is critical to help drive
the adoption and continued use of Fintech inno-
vations. Trust is not only about the security of the
transaction but also about the transparency, eth-
ics, and the perception of relationships between
fintech providers is interdependent since, as noted
by Alkhwaldi et al. (2022), increased security and
transparency in fintech solutions would aid the
competitiveness of such solutions, which would
drive loyalty, providing a competitive advantage
in the market. The finding of the study is in line
with the well-established premise that customer
trust is critical to the competitiveness of fintech
solutions in the evolving financial space.

4. IMPLICATIONS

AND FUTURE RESEARCH
DIRECTIONS

4.1. Implications for practice

To enhance the potential of Fintech solutions, mar-
keting strategies could be customized to match
cultural values and norms. This goes to show that
customized marketing approaches, user interfac-
es, and communication strategies are important
for Fintech so that they resonate with the cultural
values of various audiences around the world. The
practical implication is that knowing that cultur-
al elements play a role in how much people trust
technological innovations, trust becomes both a
cultural and technological goal of Fintech. If users
are not confident that Fintech solutions are secure,
they won’t trust them. Transparency and trust-
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worthiness, therefore, will be the most important
goal for any Fintech organization.

Furthermore, the relationship that Fintech provid-
ers can forge with these insights can be used to
inform product development. The greater under-
standing that emerges of how certain cultural nu-
ances shape Fintech adoption and competitiveness
can guide businesses in building solutions that are
better integrated and responsive to particular cul-
tural contexts. This demands moving away from a

‘one size fits all” approach to product development,

which in turn fuels culturally adapted innova-
tion. For policymakers and regulatory bodies, the
practical implications point to the advantages of
crafting regulatory frameworks that are culturally
sensitive: regulations that account for the relevant
cultural forces shaping Fintech adoption can help
foster an innovation-friendly environment while
protecting consumer interests.

4.2. Limitations and future research
directions

Thelimitations of this study are related to the cross-
sectional nature of the data, which might not take
into account the changing nature of some vari-
ables and the effect of Fintech adoption on com-
petitiveness over time. Furthermore, this study
considered a particular set of cultural dimensions
and future studies may expand the sample of cul-
tural factors and their effects on the relationship
between Fintech adoption and competitiveness.
In addition, the populations this study examined
are in one particular region and might limit the
inference to other cultures and populations. All
the above concerns and limitations are subject to
cautious interpretation, so we cannot generalize
the findings to individuals from different cultures.
This study examined mostly the perceptions and
behaviors of individuals. Future studies can com-
pare organizational and institutional perspectives
to provide a fuller picture of the cultural dimen-
sions in the Fintech economy.

Looking forward, there are several relevant ave-
nues for future research. Some examples are: a lon-
gitudinal study of the long-term effects of cultural
acceptance on the adoption and competitiveness
of Fintech, combining measures on cultural atti-
tudes and tracking changes over time; an exam-
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ination of the effects of cultural intelligence (i.e.,
adaptability) in financial institutions and Fintech
companies for designing more effective strategies
and initiatives to use cultural diversity to their
advantage; and an understanding of the interac-
tion between cultural factors on the one hand and
other contextual factors on the other, such as reg-

give greater insight into the complex dynamics of
Fintech adoption When it comes to defining the
role that cultural acceptance plays in facilitating
technology adoption, it is useful to consider other
dimensions of intersectionality of factors. A cross-
sectoral and cross-industry analysis could shed
light on whether there are sector-specific nuances

to the relationship between cultural acceptance
and technological innovation.

ulatory environments, economic conditions and
technological infrastructure. Such studies could

CONCLUSION

The rise of Financial Technology (Fintech) affected the global financial industry with a new wave of in-
novation, technicality, and increased competition. This study focuses on a specific context in Jordan to
address a gap in the knowledge of strategic FinTech, future competitive trends, and sustainable solu-
tions in a distinctive socio-economic context of the financial ecosystem in Jordan. The study usefully
highlights several factors that affect the competitiveness of Fintech solutions in Jordan, where the adop-
tion of Fintech Solutions is driven by regulatory environment, infrastructural technological strength,
and customer trust. The theoretical implications of the awareness of the interaction of these factors help
to provide a more nuanced understanding of the process of Fintech adoption in the context of culture
and market dynamics.

Beyond adding to existing theoretical bases, the study offers practical implications for the stakeholders
in the Jordanian financial sector. Financial institutions and Fintech providers are advised to develop
strategies that take into account the cultural norms and values of the diversely segmented population.
Regarding the rapid and increasing emergence of Fintech, personalized marketing approaches, user in-
terfaces, and communication strategies have to be developed to enhance the acceptance and uptake of
Fintech. Trust-building constitutes a critical aspect in Fintech interactions, as some of the cultural fac-
tors studied herein significantly influence peoples’ trust in novel technological innovations. This further
calls for policy and regulatory frameworks that take cultural factors into account, to create a conducive
environment for innovation alongside protecting the interests of consumers.

The study itself is limited, and there are instances where it is difficult to draw conclusions. While the
study has produced answers and insights, recommendations are proposed related to the study and am-
bitions for future research in order to explore the nuances of the relationship between cultural accep-
tance and Fintech adoption in Jordan and the MENA region more accurately and with a deeper under-
standing. Going forward, longitudinal studies on how sustained cultural acceptability impacts Fintech
adoption, acquiring/understanding cultural intelligence among financial institutions, and cross-sector
benchmarking/comparisons are recommended. As the financial industry continues to evolve, recogniz-
ing the symbiotic relationship between cultural acceptance and technological innovation will be critical
to sustaining competitiveness and innovation in Fintech.
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