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Abstract

This study has investigated the extent to which individual and contextual factors de-
termine the entrepreneurial intention in Bangladesh. Also, this study examined the 
comparative impact of both individual and contextual factors on entrepreneurial in-
tentions. Sample data (n = 270) have been collected through using a survey question-
naire from a renowned public university of Bangladesh. This study has applied both 
correlation analysis and hierarchical regression for testing the hypotheses. Total eight 
hypotheses are tested to examine the influence of seven independent variables on en-
trepreneurial intentions, in which six factors have been found as significant predictors 
of entrepreneurial intentions. The correlation analysis revealed that risk-taking, locus 
of control, self-efficacy, and job autonomy are significantly correlated with entrepre-
neurial intention at 5% significance level. The regression result indicated that indi-
vidual factors such as risk-taking, locus of control, self-efficacy, and job autonomy and 
contextual factors such as social networks and university educational program have 
positive effect on entrepreneurial intention. The study also found out that individual 
factors have more influence on entrepreneurial intentions than contextual variables. 
This paper also offers some implications for academic scholars. 
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INTRODUCTION

Bangladesh is experiencing an increasing GDP growth rate over the 
last few years; still, the escalating rate of unemployment has become 
a burning issue for the policymakers. Among the unemployed pop-
ulation, a significant proportion has been university graduates in 
Bangladesh. Hence, promotion of entrepreneurial activities could be 
a solution for Bangladesh to tackle this graduate unemployment is-
sue, since entrepreneurship is a facilitator of employment generation 
(Barba-Sánchez & Atienza-Sahuquillo, 2018). Entrepreneurship has 
been considered as one the crucial elements that are likely to facil-
itate job creation and welfare maximization for the society (Korent, 
Vuković, & Brčić, 2015), and entrepreneurs are known as promoters 
of the overall development through fostering the successful ventures 
by initiating the innovative and new ideas (Turker & Selcuk, 2009). 
Moreover, entrepreneurship plays a crucial role in advancing a coun-
try’s economic development (Ezeh, Nkamnebe, & Omodafe, 2019). 
Entrepreneurship has become a sought-after career choice for the stu-
dents, and the future generation has been expressing a penchant for 
self-employment across the globe (Wang, Lu, & Millington, 2011). In 
recent times, substantial interest has been attributed to entrepreneur-
ial intention. Entrepreneurial intention (EI) is regarded as the initial 
phase of entrepreneurship development, which demonstrates an indi-
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vidual’s eagerness to establish an entrepreneurial venture (Nowiński & Haddoud, 2019). Because, it is 
essential to understand the entrepreneurial intention that would likely to reinforce the entrepreneur-
ship (Al-Jubari, Hassan, & Liñán, 2018). This context motivates the authors of this study to investigate 
the determinants of Bangladeshi students’ entrepreneurial intention to provide the strategic implica-
tions for the academicians and country policymakers so that they could facilitate the entrepreneurial 
activities among the graduate students to fight against growing unemployment. 

Therefore, considering the students’ intention would be the quintessential sample to examine the entrepre-
neurial intention (EI). Because entrepreneurship is evidenced as one of the immediate career choices by the 
graduate students and thus it is relevant to examine what stimulates student’s intention to be an entrepre-
neur (Nguyen, 2018). Prior entrepreneurship research studies have examined the influence of demographic, 
psychological, and contextual factors on entrepreneurial intention (taking students as their ideal sample), 
whereas the majority of the studies examined those factors rather separately. This current research study 
seeks to add value to the entrepreneurship literature in various ways. To date, there has been a significant 
research gap in studying the effect of individual and personality traits in the field of entrepreneurship stud-
ies in Bangladesh. This study has intensively focused on the impact of personality traits in determining the 
entrepreneurial intention (EI) of Bangladeshi students. Second, very few studies have focused on the influ-
ence of both individual trait factors and contextual factors simultaneously in analyzing the entrepreneurial 
intention. Research suggests that behavior is positively steered by both personal and situational factors rather 
than only by psychological factors (House, Shane, & Herold, 1996). This study attempts to contribute to this 
literature gap by examining both factors distinctively and separately. Still, a transparent understanding of 
the influential and predictive factors of students’ intention to pursue entrepreneurial activities is missing in 
entrepreneurship literature of Bangladesh. Furthermore, well understanding and awareness of influential 
factors of student’s entrepreneurial intention (EI) could facilitate and enhance in developing and producing 
the prospective entrepreneurs. The purpose of this research is to determine the factors, which may influence 
the students’ entrepreneurial intention to pursue an entrepreneurial career in Bangladesh context. 

1. LITERATURE REVIEW 

AND HYPOTHESES 

DEVELOPMENT 

1.1. Individual factors

Risk-taking propensity (RT) trait refers to the in-
dividual’s inclination and proclivity to go for 
chance under decisional circumstances. Stewart et 
al. (1999) have found in their study that entrepre-
neurs demonstrated a higher degree of risk-taking 
tendency compared to non-entrepreneurs (manag-
ers). According to Stewart and Roth (2001), entre-
preneurs are likely to work in the uncertain condi-
tions. Research suggests that risk-taking propensity 
positively predicts the entrepreneurial attitude and 
intention (Wijaya & Sunarta, 2019). According to 
the discussion, it is hypothesized that:

H1: Risk-taking propensity (RT) will positive-
ly affect entrepreneurial intention (EI) of 
students.

Locus of control (LOC) trait specifically measures 
an individual’s belief of what regulates and con-
trols success and failure in their life. This concept 
was first developed by Rotter (1966) and accord-
ing to him, internal locus of control drives an in-
dividual to believe that outcome of an event is the 
result of their behavioral actions and character-
istics, whereas individuals with external locus of 
control perceive the results come from the fate or 
luck. Sesen (2013) found that internal locus of con-
trol is likely to influence student’s EI. Hence, it is 
hypothesized that:

H2: Locus of control (LOC) will positively affect 
entrepreneurial intention (EI) of students.

The concept of self-efficacy, conceptualized by 
Bandura (1977) in his social learning theory, ex-
plains a person’s belief of his/her ability and ca-
pability to perform any given task. This attrib-
ute is often related to entrepreneurial intention 
and labeled as “entrepreneurial self-efficacy” 
(ESE). It measures a person’s faith and assertive-
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ness whether he can accomplish a particular task. 
Entrepreneurial self-efficacy (ESE) has been a key 
element in the process of making entrepreneuri-
al decision (Chen, Greene, & Crick, 1998). Several 
studies demonstrated that higher level of self-effi-
cacy is likely to foster increased degree of entre-
preneurial intention (Kristiansen & Indarti, 2004; 
Zhao, Seibet, & Hills, 2005). Pihie and Bagheri 
(2013) found that self-efficacy plays an intrinsical-
ly critical role in shaping EI of students. Therefore, 
it is hypothesized that:

H3: Self-efficacy (SE) will positively influence en-
trepreneurial intention (EI) of students.

The ‘need for autonomy’ personality trait specif-
ically indicates the utilization of an individual’s 
self-judgment power, withholding his/her respon-
sibility at the same time (Shane, Locke, & Collins, 
2012). Research studies suggest that high need for 
autonomy or independence and entrepreneuri-
al intention are positively correlated (Walter & 
Heinrichs, 2015). According to several studies on 
entrepreneurial motivations, occupational inde-
pendence and control have been the significant 
motivation of a person to start own venture in a 
form of self-employment (Wang & Wong, 2004). 
Based on the above literature review, it is hypoth-
esized that:

H4: Job autonomy (JA) will positively affect en-
trepreneurial intention (EI) of students.

1.2. Contextual factors

Access to capital (AC) has been considered as one 
of the paramount elements in starting a new ven-
ture (Kristiansen & Indarti, 2004). To establish 
a business venture, required capital can be accu-
mulated from the savings, family members, rela-
tives, friends, and from a bank loan (Cetindamar, 
Gupta, Karadeniz, & Egrican, 2012). In a study of 
Turkish university students’ entrepreneurial inten-
tion, Ozen Kutanis, Bayraktaroglu, and Bozkurt 
(2006) have demonstrated that personal savings 
have been the first and prime consideration for stu-
dents to start a new business venture. Furthermore, 
Cetindamar et al. (2012) showed that financial cap-
ital has been one of the significant factors in con-
tinuing with following entrepreneurial activities. 
Therefore, it is hypothesized that:

H5: Access to capital (AC) will positively affect 
entrepreneurial intention (EI) of students.

Throughout the entrepreneurial process, entre-
preneurs might experience lack of market infor-
mational resources, which could be crucial for 
business. Access to this valuable business-related 
information remains fundamental for any nas-
cent entrepreneurs for survival. In this context, 
social network significantly facilitates the acquir-
ing sources of business information. According to 
Kristiansen and Indarti (2004), social network has 
been a significant predictive of entrepreneurial in-
tention. If an entrepreneur can acquire market in-
formation through his/her social networks, then 
the probability of starting own business tends 
to increase (Sequeira, Mueller, & McGee, 2007). 
Therefore, it is hypothesized that:

H6: Social network (SN) will positively influence 
entrepreneurial intention (EI) of students.

Entrepreneurship-based education could be sig-
nificant in motivating someone to become an 
entrepreneur (Zhang, Duysters, & Cloodt, 2014). 
Schwarz et al. (2009) exhibited that entrepreneur-
ial intentions have been significantly impacted 
by educational environment. Whenever a person 
becomes more educated and well-informed about 
entrepreneurial career from the professional point 
of view through training session and education-
al courses, then their entrepreneurship-related 
gained knowledge could saliently motivate their 
intentions for being entrepreneurs (Linan, Urbano, 
& Guerrero, 2011). Hence, it is hypothesized that:

H7: University educational program (UEP) will 
positively influence entrepreneurial inten-
tion (EI) of students.

1.3. The comparative influence 
between personality and 
contextual factors

Some researchers claimed personality trait var-
iables as the predictive determinants in deciding 
to become an entrepreneur (Zhao, Seibet, & Hills, 
2005). In contrast, several authors have advocat-
ed for environmental factors as the prime results 
of starting the entrepreneurial activities (Schwarz, 
Wdowiak, Almer-Jarz, & Breitenecker, 2009). Still 
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there has been a research gap exist to find out 
which factors exert more influence on student’s en-
trepreneurial intentions. Nonetheless, since cur-
rent research streams indicate to the psychologi-
cal variables as the more predictive antecedents of 
entrepreneurial intentions (Stewart & Roth, 2001; 
Zhao et al., 2005). Hence, it is postulated that: 

H8: Personal (individual) factors are predicted to 
have more influence on entrepreneurial in-
tention (EI) of students than that of contex-
tual factors.

2. METHODOLOGY

Since the purpose of this study is to examine the 
entrepreneurial intention, hence, students have 
been considered as the potential participants of 
this study as students are well perceived to be pro-
spective entrepreneurs. Krueger et al. (2000) ad-
vocated that taking students as a sample would be 
appropriate for exploring the entrepreneurial in-
tentions as they are challenged with an imminent 
career option. The sample of this present study has 
been taken from two of the reputed public universi-
ties in Bangladesh, which are exclusively renowned 
for business studies. The sample size has been con-
fined to only MBA students. Survey questionnaire 
has been distributed among students with the help 
of the coordinator of the respective class groups 
and, subsequently, all the response survey forms 
were collected. Several phone calls and follow-up 
messages have been sent to the respective coordi-
nators and student’s group leader to accelerate the 
data collection. In order to avoid the likelihood 
of unusable data, total 300 survey questionnaires 
have been distributed and a total of 287 respons-
es were received, in which 270 questionnaires are 
considered as usable for this study, showing 90% 
feedback rate. A pilot study was carried out for 
ensuring the reliability purpose of the question-
naire and based on the result, few items have been 
dropped out from the questionnaire inventory. 

The survey questionnaire consists of two parts: the 
first part represents demographic information of 
the respondents, asking their age, gender, wheth-
er their parents were entrepreneurs and whether 
their other family members are involved with en-
trepreneurial business (brother/sister/grandpar-

ents/uncle/aunt). The second part of the question-
naire encompassed the measuring items of both 
dependent and eight independent variables, in-
cluding ‘Likert scale’ of ranging from 1 to 5, where 
‘1’ is denoted as strongly disagree and ‘5’ is denoted 
as strongly agree. 

2.1. Dependent variables

This study has measured entrepreneurial intention 
(EI) by six items (e.g. I have very seriously thought 
about starting a firm; I am determined to create a 
firm in the future), which was adopted from Dinis, 
Paco, Ferreira, Raposo, and Rodrigues (2013). This 
scale has been a validated one-dimensional con-
struct to examine the entrepreneurial intentions, 
in which a high score in the scale indicated high-
er degree of intention to start an entrepreneurial 
venture. Reliability score (α) of this scale exhibited 
an acceptable score of 0.812.

2.2. Independent variables

Locus of control (LOC) has been examined by six 
items (e.g., it is I, not luck nor fate, which influ-
ence the outcome of events in my life; I cannot 
wait and watch things happen; I prefer to make 
things happen). This scale was also taken from 
Dinis et al. (2013), which was a validated instru-
ment. Cronbach’s (α) coefficient was found to be 
satisfactory (α = 0.661) for this scale.

Risk-taking (RT) has been measured by six items 
(e.g., I am willing to take high risks for high re-
turns; I do not mind working under conditions of 
uncertainty as long as there is a reasonable prob-
ability of gains from it for me), which was taken 
from Dinis et al. (2013). This scale measured the 
respondent’s propensity to take risks. Cronbach’s 
(α) coefficient was reliable for this scale (α = 0.702). 

Job autonomy (JA) scale is measured by five items 
(e.g., I am quite independent of the opinions of 
others; I like a job in which I do not have to answer 
to anyone), with a reliable (α) value of 0.758. This 
scale was taken from Širec and Močnik (2010) and 
asked the respondents to what extent they like to 
be independent in decision making. 

Self-efficacy (SE) has been measured by ten items 
(e.g., I can always manage to solve difficult prob-
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lems if I try hard enough) and this scale was re-
liable (α = 0.729). This scale was taken from 
Farrukh, Khan, Shahid Khan, Ravan Ramzani, 
and Soladoye (2017), which was a validated scale 
and examined the respondent’s self-confidence to 
perform an assigned task. 

Access to capital (AC) is measured by three items 
(e.g., I have access to capital to start to be an entre-
preneur; my immediate family would support me, 
with a financial institution (bank), to create a com-
pany) and this variable was found to be satisfacto-
ry (α = 0.619). This scale was partly adopted from 
Aragon-Sanchez, Baixauli-Soler, and Carrasco-
Hernandez (2017) and Kristiansen and Indarti 
(2004), asking the students about their source of 
funding for their future entrepreneurial start-up. 

Social networking (SN) scale is measured by five 
items (e.g., having a social network is important to 
start a company; when I need help, I usually rely 
on my existing social network) and adopted from 
Taormina and Lao (2007). Reliability scale showed 
reliable score (α = 0.628). 

University’s educational program (UEP), taken 
from Arrighetti, Caricati, Landini, and Monacelli 
(2016), is examined by four items (e.g., the uni-
versity provided me with the knowledge neces-
sary to start a new business; the university devel-
oped my entrepreneurial competence and skills). 
Cronbach’s (α) coefficient was found to be satisfac-
tory (α = 0.696). 

This current study has used SPSS-23.0 version in 
order to analyze the data. Hierarchical multiple 
regression has been applied in this study to find 
out the predictive impact of independent variables 
on the dependent variable, the entrepreneurial in-
tentions (EI). 

3. RESULTS

3.1. Profile of respondents

The sample size of this research study consists of 
270 MBA enrolled students. The sample popula-
tion of this present study is built on students of a 
Bangladeshi reputed public university, all of them 
are currently studying business studies (MBA). 

The business school of the university is offering 
entrepreneurship courses to the currently enrolled 
MBA students, comprising of 62.2% male students 
(n = 168) and 37.8% female students (n = 102). 

Table 1. Demographic variables 

Age Frequency Percent

From 21 to 25 165 61.1

From 26 to 30 96 35.6

Older than 30 9 3.3

Gender 168 62.2

Male 102 37.8

Female

Parents-entrepreneurs

Yes 151 55.9

No 119 44.1

Family-entrepreneurs members

Yes 170 63.0

No 100 37.0

In respect of family background, about 55.9% of 
respondents (n = 151) demonstrated that their 
parents were entrepreneurs while 44.1% stu-
dents stated that their parents were not entrepre-
neurs. Another question asked students wheth-
er their other family members have any entre-
preneurial business ventures. More than half of 
the students (n = 170, 63%) stated they belong to 
an entrepreneurial family, where their brothers/
sisters/uncles/grand-fathers-mothers have busi-
ness ventures. 

3.2. Correlation analysis between EI 
and predictive variables 

Result of correlation analysis showed that among 
eight independent variables, four independent 
variables are statistically and significantly corre-
lated with entrepreneurial intention (EI), as shown 
in Table 2. 

Risk-taking (RT) has been robustly correlated 
with entrepreneurial intention (r = .403), that is 
followed by the correlation between EI and job 
autonomy (r = .360). Locus of control (r = .259) 
and self-efficacy (r = .171) are also statistically 
correlated with EI. Two more variables, social net-
work and university educational program, have 
a moderate and significant correlation with EI 
(r = .133) at 5% significance level. Access to capital 
has not been found as significantly correlated with 
entrepreneurial intention (EI). 



498

Problems and Perspectives in Management, Volume 17, Issue 4, 2019

http://dx.doi.org/10.21511/ppm.17(4).2019.40

3.3. The impact of predictive  
variables on EI

In this study, hierarchical multiple regression has 
been used to analyze the impact of eight predictive 
variables on entrepreneurial intention (EI). In mod-
el 1, all demographic variables (age, gender, wheth-

er students have entrepreneurial parents and fam-
ily members) were entered as control variables. In 
model 2, individual factors (risk-taking propensity, 
locus of control, self-efficacy, and job autonomy) 
have been added. Model 3 included three contex-
tual factors: access to capital, social networks and 
university educational program (Table 3). 

Table 2. Correlation between entrepreneurial intention and predictive variables 

No. Variables 1 2 3 4 5 6 7 8 9

1 Entrepreneurial intention – – – – – – – – –

2 Risk-taking .403** – – – – – – – –

3 Locus of control .259** .250** – – – – – – –

5 Self-efficacy .171** .009 .011 .164** – – – – –

6 Job autonomy .360** .487** .237** –.016 .083 – – – –

7 Access to capital .036 –.010 –.091 .138* .507** .015 – – –

8 Social network .133* –.017 –.027 .090 –.104 –.002 .001 – –

9 University educational program .133* –.086 .131* –.061 .270** –.027 .114 –.031 –

Notes: n = 270, *p < 0.05; **p < 0.01.

Table 3. Hierarchical multiple regression analysis 

Model Variable
Adjusted 

R
2

R
2 

change
F change

Unstandardized 

coefficients
Standardized 

coefficients t

1

Step 1 .052 .066 4.694** – – –

Age – – – .040 .042 .579

Gender – – – –.115 –.104 –1.730*

Parents-entrepreneurs – – – .180 .167 2.792**

Family 
members-entrepreneurs – – – .131 .118 1.642*

2

Step 2 .247 .206 14.753*** – – –

Age – – – .054 .056 .876

Gender – – – –.086 –.078 –1.449

Entrepreneurial parents – – – .127 .118 2.165**

Entrepreneurial family 
members

– – – .067 .060 .931

Risk-taking (RT) – – – .331 .269 4.365***

Locus of control (LOC) – – – .164 .122 2.165**

Self-efficacy (SE) – – – .147 .119 2.173**

Job autonomy (JA) – – – .180 .177 2.864**

3

Step 3 .271 .031 3.858*** – – –

Age – – – .048 .050 .789

Gender – – – –.085 –.077 –1.441

Entrepreneurial parents – – – .105 .098 1.783*

Entrepreneurial family 
members

– – – .064 .057 .893

Risk-taking (RT) – – – .353 .286 4.698***

Locus of control (LOC) – – – .142 .106 1.865*

Self-efficacy (SE) – – – .167 .135 2.098**

Job autonomy (JA) – – – .179 .176 2.888**

Access to capital (AC) – – – –.048 –.054 –.879

Networks (SN) – – – .131 .141 2.620**

University educational 
program (UEP)

– – – .111 .110 1.966*

Note: *p < 0.10; **p < 0.05, ***p < 0.001.
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The hierarchical regression model is a good test for 
fit as Durbin-Watson statistic showed an acceptable 
value of 2.273, which falls under the acceptable range 
of 1.5 to 2.5. For all variables, tolerance values have 
fallen in between 0.1 to 1.0, while VIF value is less 
than 5, indicating the model has no multi-collinear-
ity problem. 

Hierarchical regression shows that in model 1, in-
terestingly, gender has a negative correlation with 
EI (β = –.104, p < 0.10). On the other hand, students 
having entrepreneurial parents expressed higher en-
trepreneurial intention (β = .167, p < 0.05) than those 
of students without being children of entrepreneur-
ial parents. Also, students who were the members 
of an entrepreneurial family (where brothers/sis-
ters/uncles/grand-fathers-mothers have businesses), 
indicated a higher degree of EI (β = .118, p < 0.10). 
Furthermore, model 1 has been found as statistical-
ly significant at [F (4, 265) = 4.694; p < 0.05] and 6.6 
percent of variance is explained by this model. Age 
is found as a non-contributory variable in this model.

Model 2 demonstrated that four independent varia-
bles: risk-taking (β = .269, p < 0.001), locus of control 
(β = .122, p < 0.05), self-efficacy (β = .119, p < 0.05), 
and job autonomy (β = .177, p < 0.05) have predictive 
impact on entrepreneurial intention (EI). This model 
has also been found as statistically significant at [F (5, 
260) = 14,753; p < 0.001]. Inclusion of individual 
factors resulted an extra variance of 20.6% in ex-
plaining entrepreneurial intention (EI). 

Model 3 has been found statistically significant 
at [F (3, 257) = 3,858; p < 0.001] and explicated an 
overall variance of only 3.1 percent in determining 
entrepreneurial intention (EI). Three contextual 
factors were included in this model, in which social 
network (β = .141, p < 0.05) and university educa-
tional program (β = .110, p < 0.05) have been found 
significant and predictive factors of entrepreneurial 
intention (EI), whereas coefficient of access to capital 
(AC) (β = –.054, p > 0.10) has not contributed to this 
model and is found as a non-significant variable. 

4. DISCUSSION

This current study has examined the effect of eight 
independent factors on student’s entrepreneurial 
intentions and based on extensive literature re-

view, nine hypotheses were developed and tested 
by applying hierarchical regression, in which age, 
gender, entrepreneurial parents, and family mem-
bers were considered as control variables.

H1 stated that risk-taking propensity would have a 
positive impact on entrepreneurial intention (EI). 
Hierarchical regression result supported this hy-
pothesis (β = .286, p < 0.001). Students with higher 
risk-taking tendency demonstrated an increased 
degree of EI. This finding has been relevant to pri-
or research studies. Entrepreneurs are more likely 
to be risk-tolerant as they have to function in the 
unorganized setting (Stewart & Roth, 2001). 

H2 predicted that locus of control (LOC) would 
positively affect the entrepreneurial intention (EI) 
of students. Hierarchical regression results pro-
vided statistical proof to support this hypothesis 
(β = .106, p < 0.10). High locus of control would 
thus allow students to have stronger EI as indi-
vidual with locus of control believes that he/she 
can control the events. This result has been sup-
portive of prior research works. locus of control 
(LOC) facilitates high entrepreneurial intentions 
and attitudes (Robinson, Stimpson, Huefner, & 
Hunt, 1991). 

H3 predicted that self-efficacy (SE) and entrepre-
neurial intention (EI) of students would have a 
positive relationship. Regression result reveals 
self-efficacy (SE) has been a positive predictor of 
EI of students and the hypothesis is accepted at 
(β = .135, p < 0.05). Students with high self-effica-
cy would be able to direct their attitude and career 
to entrepreneurial activities. The result is consist-
ent with prior studies. Stronger self-efficacy pos-
itively relates to increased entrepreneurial inten-
tions (Kristiansen & Indarti, 2004). 

Job autonomy (JA) has been predicted to have a 
positive influence on the EI of students (H4) and 
this hypothesis is supported at (β = .176, p < 0.05). 
Students would possess high entrepreneurial 
intention as they seek to be self-reliant and 
independent. And the result is congruent with 
several studies (Walter & Heinrichs, 2015).

H5 stated that access to capital (AC) would be a 
significant predictor of entrepreneurial inten-
tions (EI). This hypothesis is rejected (β = –.054, 
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p > 0.10). Surprisingly, access to capital variable 
has a negative beta value in this present study. One 
of the possible explanations of this insignificance 
could be that student’s primary capital source 
would be their own savings to start a business. 
Ozen Kutanis et al. (2006) have demonstrated in 
their study that personal savings remain the ini-
tial choice for Turkish student’s capital accumu-
lation source. Because of this, possibly capital ac-
cumulation does not seem to be a constraint for 
Bangladeshi students as they heavily depend on 
their savings that is supported by family sources.

Social network (SN) is hypothesized to be a sig-
nificant predictive variable of entrepreneurial in-
tentions (H6). The social network is found to have 
a positive (β = .141, p < 0.05) and significant effect 
of entrepreneurial intentions (EI) of students; 
hence, this hypothesis is supported. Social net-
working plays a foremost role for students to gath-
er business information to launch their business 
ventures. The result is validated by several stud-
ies. Social networking could be significant at the 
primary stage of a new start-up business (Jones & 
Jayawarna, 2010). 

H7 proposed that university educational program 
(UEP) would positively impact student’s entrepre-
neurial intentions (EI). In this study, university ed-
ucational program (UEP) appeared as a significant 

predictive of EI at (β = .110, p < 0.10). Thus, this 
hypothesis is also accepted. Entrepreneurship-driven 
university education has been intensively significant 
for students to show a higher level of entrepreneurial 
intentions (EI). This result is also pertinent to several 
entrepreneurship studies. Entrepreneurship embed-
ded courses have been a paramount element in en-
hancing an individual’s EI (Packham, Jones, Miller, 
Pickernell, & Brychan, 2010).

H8 stated that individual or personal variables 
would exert more impact on entrepreneurial in-
tentions (EI) than contextual factors. Hierarchical 
regression result (Table 3) reveals that control var-
iables illustrated 6.6 percent variance in student’s 
entrepreneurial intentions (EI), while the inclu-
sion of individual factors explained additional 
20.6 percent variance in explaining EI. Contextual 
factors only contributed 3.1 percent variance in EI. 
Hence, regression analysis exhibits individual fac-
tors [F (5, 260) = 14,753; p < 0.001] produce more 
predictive impact on student’s entrepreneurial in-
tentions (EI) compared to contextual factors [F (3, 
257) = 3,858; p < 0.001] in this present study (ad-
ditional variation of 20.6 percent vs 3.1 percent). 
Accordingly, this hypothesis is supported and ac-
cepted. Therefore, this result indicates that indi-
vidual factors yield a greater influence on students 
to pursue the entrepreneurial careers than contex-
tual factors. 

CONCLUSION

This current study imperatively emphasizes on the effective understanding of driving factors of 
student’s entrepreneurial intentions (EI) as prospective entrepreneurs. Comprehensively, this study 
has some strategic implications for the educationalists, academic researchers, and for policy-mak-
ers at the academic and national level. First, it has been evidenced that entrepreneurship-embedded 
courses and programs have been significantly supportive for students to pursue the entrepreneurial 
careers, followed by amplifying the entrepreneurial intentions. From the policymaking perspec-
tive, more entrepreneurship-related courses need to be incorporated with university’s current ed-
ucational curriculum. Second, although this study validates more inf luence of individual factors 
on student’s entrepreneurial intentions (EI), two contextual factors, social networks and university 
educational program, have been significant predictor of EI, hence a holistic initiative is intensively 
needed to treat all the inf luential factors of entrepreneurship, neglecting the isolation among the 
determinant variables. This study has found several personality variables as a significant predictor 
of EI of students. In supporting this, academic institutions and universities might consider trait 
factors while formulating their educational courses and programs for the students to create the 
substantial passion for entrepreneurial careers. This might be attainable through conducting the 
entrepreneurship seminars, facilitating counsel embedded programs for local students as men-
toring guru, and providing the entrepreneurship-focused foundation training to strengthen the 
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recognition of entrepreneurs’ crucial role in contributing to country’s economic development; es-
pecially focusing on the needs of the personality characteristics such as self-efficacy, need for inde-
pendence. For example, self-efficacy has been an inf luential driver of student’s intention to start a 
business venture. Bangladesh government can promote more entrepreneurial venture by increasing 
student’s self-confidence through adopting various programs. Furthermore, academic institutions 
might develop educational curriculum in the way to make students learn how to deal with risks or 
how to manage unstructured settings. 

Although some significant findings have been evidenced by this present study, still, some of the critical 
limitations need to be considered. This study has examined a limited number of individual trait var-
iables and environmental variables, there are some other factors in determining the entrepreneurial 
intentions, which remained untested (e.g., tolerance to ambiguity, fear of failure, self-confidence, op-
portunity recognition, socio-cultural factors). Future research study might incorporate those variables 
to examine EI in their study. 

The sample size of this study can be regarded as one of the limitations, as this study has adopted sample 
only from two public universities in Bangladesh. Hence, the findings of this study may not be appro-
priate for generalizability. Future study may include both private and public academic institutions to 
produce a more generalizable result. On the other hand, this study has not taken into consideration the 
gender difference among the students. It might be interesting for future study to examine the mediating 
effect of the role of gender in examining the entrepreneurial intention (EI). In addition, by nature this 
study has not been longitudinal. If the study would be longitudinal, perhaps, the result would have dif-
fered from the present findings, as student’s intention may vary in the long run (Krueger, 2007). Hence, 
future longitudinal study is intensively required to examine how entrepreneurial intention (EI) is con-
verted into action over time. 

This study contributes to the entrepreneurship study in several ways. It has been one of the very few 
studies that have emphasized a research gap by examining both individual and environmental fac-
tors in the same research study. To the best of the authors’ knowledge, this would be the first study 
that has tested personality trait factors as a significant predictor in determining entrepreneurial 
intention (EI) of Bangladeshi students. This study has also provided an important suggestion not 
to consider contextual variables in isolation, although individual factors have more inf luence on 
entrepreneurial intention (EI). 

This has been only targeted at Bangladeshi students to gauge and determine their preparedness and 
intentions to start-up a new business venture. A total of 270 Bangladeshi students is collected by con-
ducting an online-based survey questionnaire regarding the factors that could possibly affect their en-
trepreneurial intention (EI). Hierarchical regression analysis suggested that four personal variables have 
statistically predictive influence on student’s entrepreneurial intention (EI) – risk-taking, locus of con-
trol, self-efficacy, and job autonomy. On the other hand, two contextual factors, social network and 
university educational program, have been found as significant predictive factors of EI. This study has 
also found no significant impact of access to capital in measuring EI. Moreover, at the personal level, 
regression result indicated that students having entrepreneurial parents would likely to express more 
intentions to set-up a new business. Finally, university educational program has been evidenced for 
Bangladeshi students as one of significant factors to start new venture, hence all the national universi-
ties should emphasize on the inclusion of entrepreneurship courses that can be offered to students for 
facilitating their entrepreneurial careers.



502

Problems and Perspectives in Management, Volume 17, Issue 4, 2019

http://dx.doi.org/10.21511/ppm.17(4).2019.40

REFERENCES

1. Al-Jubari, I., Hassan, A., & 
Liñán, F. (2018). Entrepreneurial 
intention among University 
students in Malaysia: integrating 
self-determination theory and 
the theory of planned behavior. 
International Entrepreneurship and 
Management Journal, 15(4), 1323-
134220. https://doi.org/10.1007/
s11365-018-0529-0 

2. Aragon-Sanchez, A., Baixauli-
Soler, S., & Carrasco-Hernandez, 
A. J. (2017). A missing link: the 
behavioral mediators between 
resources and entrepreneurial 
intentions. International Journal 
of Entrepreneurial Behavior & 
Research, 23(5), 752-768. https://doi.
org/10.1108/IJEBR-06-2016-0172 

3. Arrighetti, A., Caricati, L., 
Landini, F., & Monacelli, N. 
(2016). Entrepreneurial intention 
in the time of crisis: a field 
study. International Journal 
of Entrepreneurial Behavior & 
Research, 22(6), 835-859. https://doi.
org/10.1108/IJEBR-12-2015-0326 

4. Arshad, M., Farooq, O., Sultana, N., 
& Farooq, M. (2016). Determinants 
of individuals’ entrepreneurial 
intentions: a gender-comparative 
study. Career Development 
International, 21(4), 318-339. 
https://doi.org/10.1108/CDI-10-
2015-0135 

5. Bandura, A. (1977). Self-efficacy: 
toward a unifying theory of 
behavioral change. Psychological 
review, 84(2), 191-215. https://doi.
org/10.1016/0146-6402(78)90002-4

6. Barba-Sánchez, V., & Atienza-
Sahuquillo, C. (2018). 
Entrepreneurial intention 
among engineering students: 
The role of entrepreneurship 
education. European Research 
on Management and Business 
Economics, 24(1), 53-61. https://doi.
org/10.1016/j.iedeen.2017.04.001

7. Cetindamar, D., Gupta, V. K., 
Karadeniz, E. E., & Egrican, N. 
(2012). What the numbers tell: 
the impact of human, family and 
financial capital on women and 
men’s entry into entrepreneurship in 
Turkey. Entrepreneurship & Regional 
Development, 24(1/2), 29-51. https://
doi.org/10.1080/08985626.2012.6
37348 

8. Chen, C. C., Greene, P. G., & Crick, 
A. (1998). Does entrepreneurial self-
efficacy distinguish entrepreneurs 
from managers? Journal of 
Business Venturing, 13(4), 295-316. 
https://doi.org/10.1016/S0883-
9026(97)00029-3 

9. Dinis, A., Paco, A., Ferreira, J., 
Raposo, M., & Rodrigues, R. G. 
(2013). Psychological characteristics 
and entrepreneurial intentions 
among secondary students. 
Education + Training, 55(8/9), 763-
780. https://doi.org/10.1108/ET-06-
2013-0085 

10. Ezeh, P. C., Nkamnebe, A. 
D., & Omodafe, U. P. (2019). 
Determinants of entrepreneurial 
intention among undergraduates in 
a Muslim community. Management 
Research Review. https://doi.
org/10.1108/MRR-09-2018-0348

11. Farrukh, M., Khan, A. A., Shahid 
Khan, M., Ravan Ramzani, 
S., & Soladoye, B. S. A. (2017). 
Entrepreneurial intentions: the role 
of family factors, personality traits 
and self-efficacy. World Journal of 
Entrepreneurship, Management and 
Sustainable Development, 13(4), 
303-317. https://doi.org/10.1108/
WJEMSD-03-2017-0018 

12. House, R. J., Shane, S. A., & 
Herold, D. M. (1996). Rumors of 
the death of dispositional research 
are vastly exaggerated. Academy 
of Management Review, 21(1), 
203-224. https://doi.org/10.5465/
amr.1996.9602161570 

13. Jones, O., & Jayawarna, D. (2010). 
Resourcing new businesses: 
social networks, bootstrapping 
and firm performance. Venture 
Capital, 12(3), 1-37. https://doi.
org/10.1080/13691061003658886 

14. Korent, D., Vuković, K., & Brčić, R. 
(2015). Entrepreneurial activity and 
regional development. Economic 
research-Ekonomska istraživanja, 
28(1), 939-958. https://doi.org/10.10
80/1331677X.2015.1084237

15. Kristiansen, S., & Indarti, N. 
(2004). Entrepreneurial intention 
among Indonesian and Norwegian 
students. Journal of Enterprising 
Culture, 12(1), 55-78. https://doi.
org/10.1142/S021849580400004X 

16. Krueger, N. F. (1993). The 
impact of prior entrepreneurial 
exposure on perceptions of new 
venture feasibility and desirability. 
Entrepreneurship Theory and 
Practice, 18(1), 5-23. https://doi.org/
10.1177%2F104225879301800101 

17. Krueger, N. F. (2007). What lies 
beneath? The experiential essence 
of entrepreneurial thinking. 
Entrepreneurship. Theory and 
Practice, 31(1), 123-138. https://
doi.org/10.1111%2Fj.1540-
6520.2007.00166.x

18. Krueger, N. F., Reilly, M. D., & 
Carsrud, A. L. (2000). Competing 
models of entrepreneurial 
intentions. Journal of Business 
Venturing, 15(5/6), 411-432. 
https://doi.org/10.1016/S0883-
9026(98)00033-0 

19. Liñán, F., & Chen, Y. W. (2009). 
Development and cross-cultural 
application of a specific instrument 
to measure entrepreneurial 
intentions. Entrepreneurship 
Theory and Practice, 33(3), 119-144. 
https://doi.org/10.1111%2Fj.1540-
6520.2009.00318.x 

20. Linan, F., & Rodríguez-Cohard, J. 
C. (2015). Assessing the stability of 
graduates’ entrepreneurial intention 
and exploring its predictive capacity. 
Academia Revista Latinoamericana 
de Administración, 28(1), 77-98. 
https://doi.org/10.1108/ARLA-06-
2013-0071 

21. Linan, F., Nabi, G., & Krueger, 
N. F. (2013). British and Spanish 
entrepreneurial intentions: a 
comparative study. Revista de 
Economía Mundial, 33, 73-103.

22. Linan, F., Urbano, D., & Guerrero, 
M. (2011). Regional variations 
in entrepreneurial cognitions: 
startup intentions of university 
students in Spain. Entrepreneurship 
and Regional Development, 
23(3/4), 187-215. https://doi.
org/10.1080/08985620903233929 

23. Nguyen, C. (2018). Demographic 
factors, family background 
and prior self-employment 
on entrepreneurial intention-
Vietnamese business students are 
different: why? Journal of Global 



503

Problems and Perspectives in Management, Volume 17, Issue 4, 2019

http://dx.doi.org/10.21511/ppm.17(4).2019.40

Entrepreneurship Research, 8(1), 10. 
https://doi.org/10.1186/s40497-018-
0097-3 

24. Nowiński, W., & Haddoud, M. 
Y. (2019). The role of inspiring 
role models in enhancing 
entrepreneurial intention. Journal 
of Business Research, 96, 183-
193. https://doi.org/10.1016/j.
jbusres.2018.11.005 

25. Ozen Kutanis, R., Bayraktaroglu, 
S., & Bozkurt, O. (2006). Is the 
personality features important 
in entrepreneurial orientation 
and experience (pp. 12-32) (14th 
National Management and 
Organization Congress Proceedings 
in Erzurum). Ataturk University, 
Erzurum.

26. Packham, G., Jones, P., Miller, C., 
Pickernell, D., & Brychan, T. (2010). 
Attitudes towards entrepreneurship 
education: a comparative 
analysis. Education + Training, 
52(8/9), 568-586. https://doi.
org/10.1108/00400911011088926

27. Pihie, Z. A. L., & Bagheri, A. (2013). 
Self-efficacy and entrepreneurial 
intention: The mediation effect 
of self-regulation. Vocations and 
Learning, 6(3), 385-401. https://doi.
org/10.1007/s12186-013-9101-9 

28. Robinson, P. B., Stimpson, D. 
V., Huefner, J. C., & Hunt, H. K. 
(1991). An attitude approach to 
the prediction of entrepreneurship. 
Entrepreneurship: Theory and 
Practice, 15(4), 13-31. https://doi.org
/10.1177%2F104225879101500405 

29. Rotter, J. (1966). Generalized 
expectancies for internal versus 
external control of reinforcement. 
Psychological Monographs, 80(1), 
1-28. Retrieved from https://psycnet.
apa.org/record/2011-19211-001

30. Sandhu, M. S., Sidique, S. F., & Riaz, 
S. (2011). Entrepreneurship barriers 
and entrepreneurial inclination 
among Malaysian postgraduate 
students. International Journal 
of Entrepreneurial Behavior & 
Research, 17(4), 428-449. https://doi.
org/10.1108/13552551111139656 

31. Schwarz, E. J., Wdowiak, M. A., 
Almer-Jarz, D. A., & Breitenecker, R. 
J. (2009). The effects of attitudes and 
perceived environment conditions 
on students’ entrepreneurial 
intent. Education + Training, 

51(1), 272-291. https://doi.
org/10.1108/00400910910964566

32. Sequeira, J., Mueller, S. L., & 
McGee, J. E. (2007). The influence 
of social ties and self-efficacy 
in forming entrepreneurial 
intentions and motivating nascent 
behavior. Journal of Developmental 
Entrepreneurship, 12(3), 275-
293. https://doi.org/10.1142/
S108494670700068X 

33. Sesen, H. (2013). Personality or 
environment? A comprehensive 
study on the entrepreneurial 
intentions of university students. 
Education + Training, 55(7), 624-
640. https://doi.org/10.1108/ET-05-
2012-0059

34. Shane, S., Locke, E. A., & Collins, 
C. J. (2012). Entrepreneurial 
motivation. Human Resource 
Management Review, 13(2), 257-279. 
https://doi.org/10.1016/S1053-
4822(03)00017-2 

35. Širec, K., & Močnik, D. (2010). 
How entrepreneurs’ personal 
characteristics affect SMEs’ growth. 
Original Scientific Papers, 1/2, 3-12.

36. Stewart, Jr. W. H., & Roth, P. L. 
(2001). Risk propensity differences 
between entrepreneurs and 
managers: A meta-analytic review. 
Journal of Applied Psychology, 
86(1), 145-153. Retrieved from 
https://www.ncbi.nlm.nih.gov/
pubmed/11302226

37. Stewart, Jr. W. H., Watson, W. 
E., Carland, J. C., & Carland, 
J. W. (1999). A proclivity for 
entrepreneurship: A comparison 
of entrepreneurs, small business 
owners, and corporate managers. 
Journal of Business Venturing, 14(2), 
189-214. https://doi.org/10.1016/
S0883-9026(97)00070-0 

38. Taormina, R. J., & Lao, S. K. 
(2007). Measuring Chinese 
entrepreneurial motivation: 
Personality and environmental 
influences. International Journal 
of Entrepreneurial Behavior & 
Research, 13(4), 200-221. https://doi.
org/10.1108/13552550710759997 

39. Thompson, E. R. (2009). Individual 
entrepreneurial intent: construct 
clarification and development 
of an internationally reliable 
metric. Entrepreneurship: Theory 

& Practice, 33(3), 669-694. https://
doi.org/10.1111%2Fj.1540-
6520.2009.00321.x 

40. Turker, D., & Sonmez Selçuk, 
S. (2009). Which factors affect 
entrepreneurial intention of 
university students? Journal of 
European Industrial Training, 
33(2), 142-159. https://doi.
org/10.1108/03090590910939049 

41. Venkatapathy, R. (1984). Locus of 
control among entrepreneurs: a 
review. Psychological Studies, 29(1), 
97-100. 

42. Walter, S. G., & Heinrichs, S. (2015). 
Who becomes an entrepreneur? A 
30-years-review of individual level 
research. Journal of Small Business 
and Enterprise Development, 22(2), 
225-248. https://doi.org/10.1108/
JSBED-09-2012-0106 

43. Wang, C. K., & Wong, P. (2004). 
Entrepreneurial interest of 
university students in Singapore. 
Technovation, 24(2), 163-172. 
https://doi.org/10.1016/S0166-
4972(02)00016-0 

44. Wang, W., Lu, W., & Millington, 
J. K. (2011). Determinants of 
entrepreneurial intention among 
college students in China and USA. 
Journal of Global Entrepreneurship 
Research, 1(1), 35-44.

45. Wijaya, T., & Sunarta, S. (2019). 
Data survey on the antecedent 
of the entrepreneurial intention 
in Indonesia. Data in Brief, 25, 
104317. https://doi.org/10.1016/j.
dib.2019.104317

46. Zhang, Y., Duysters, G., & 
Cloodt, M. (2014). The role of 
entrepreneurship education as a 
predictor of university students’ 
entrepreneurial intention. 
International Entrepreneurship and 
Management Journal, 10(3), 623-641. 
https://doi.org/10.1007/s11365-012-
0246-z

47. Zhao, H., Seibet, S. E., & Hills, G. 
E. (2005). The mediating role of 
self-efficacy in the development 
of entrepreneurial intentions. 
Journal of Applied Psychology, 
90(6), 1265-1272. Retrieved from 
https://www.researchgate.net/
publication/7453315_The_Mediat-
ing_Role_of_Self-Efficacy_in_the_
Development_of_Entrepreneur-
ial_Intentions


	“Entrepreneurial intention of Bangladeshi students: impact of individual and contextual factors”

